
www.rhinegold.co.uk22           2 August 2008          MUSIC
lassical  

NEW MEDIA RECORDING FEATURE

Digital derring-do
• e music world has not been slow in 

embracing the possibilities of a brave new 
world which seems a lifetime away € om the 

days of lowering a needle into a groove. 
Phillip Sommerich charts the journey 

into cyberspace

As Andrew Cornall, executive director 
of the Royal Liverpool Philharmonic 
Orchestra and a former senior producer 

at Decca, points out, not long ago if you wanted 
to play recorded music in your home, you bought 
an LP.

Now home entertainment seems to come from 
everywhere: CDs, digital downloads, subscription 
services, online streaming of audio or audiovisual 
material.

! e RLPO last year exploited yet another digital 
platform by boldly going into cyberspace and giving 
a concert on Second Life, the virtual online commu-
nity. Web surfers rushed to get the `best' seats in the 
online house, even though the acoustic was identical 
for all.

`Second Life got a huge amount of publicity and a 
tremendous amount of feedback,' Cornall says. `We 
will probably do that again. We are also looking at 
how we use new media in a way that enables audiences 
outside Liverpool to pick up what we do in Liverpool.'

Digital platforms not only get RLPO performances 
to audiences outside the north-west of England but 
also provide a marketing tool for foreign tours ± and 

provide a potential revenue stream to o" set shrinking CD sales.
`Revenue streams are not just going to come from selling of CDs but over a 

number of di" erent platforms,' Cornall concedes. ! e RLPO is about to an-
nounce expansion of its download o" er and has been looking at opportunities 
such as pay-per-view video relays.

`We are hoping to have, in the not too distant future, cameras in the hall,' 
Cornall says. `! is is a great time for us in showing what we do here and giving 
people right across the world access to it.'

Naxos has seen the digital writing on the wall and expanded from budget 
CD label to the Naxos Music Library, o" ering online listening to 21,400 CDs 
from 100 labels, and Classics Online, its download site.

NML is available only to educational and music organisations, and Graham 
Muir, head of marketing and business development, says it has been used in 
a variety of ways, from programme planning to providing audiences with a 
taster of forthcoming concerts. In education, teachers are able to set up playl-
ists. `For instance, for the music GCSE, one topic is theme and variations. It is 
possible for a teacher to go to the NML, select sets of variations and put them 
in a playlist and point students towards that for their homework. It is a very 
powerful educational tool.'


