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WHY ADVERTISE WITH OPERA NOW
Established over 25 years ago, Opera Now is one of the 
world’s leading opera magazines, reaching a wealthy, educated 
demographic of over 30,000 readers through hardcopy and 
enhanced digital platforms.

As well as our subscribers, Opera Now is distributed to patrons and 
friends of several of the major international opera houses through our 
digital partnership scheme. 

Our broad readership attracts regular advertising from some of the 
world’s most luxurious brands, including Rolex, Christopher Ward and 
Raymond Weil. 

THE FACTS
» Frequency: 11 times a year

» Readership: 30,000

»  Regular advertisers: Opus Arte, Select Music & Video Distribution, ENO, Opera North, 
English Touring Opera, Hungarian State Opera, Beijing NCPA, Travel for the Arts,  
Kirker Holidays, Central City Opera, World Federation of International Music Competitions, 
Bergen International Festival

»  Geography: Opera Now has a truly global audience, with over 60% of our total 
readership residing outside the UK. Our print readership is 70% UK, while our digital 
readership is over 70% non-UK
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Opera is a risky business where the creative stakes are high 
and resources are stretched. The risks are even higher 
when mounting untried and untested work where there 

is no guarantee of a hit. 
Typically, a new play or musical may be developed through a 

collaborative and open process of stage-based scratch performances, 
rehearsed readings, workshops and previews, all of which means that 
you can go with some degree of confidence into the press night. 

The development process for opera, however, is different. As a 
commissioner you may have relatively little contact with a new 

work before it is ready for the rehearsal room, or even before it goes 
into production. This can make for a thrilling (if nerve-racking) 
first night, but is fraught with problems. As Frederic Wake-Walker, 
artistic director of Mahogany Opera Group, says, ‘So many operas 
are created in a vacuum without any thought as to how they will 
practically and physically see the light of day and how they will 
engage with audiences. These questions need to be addressed at the 
earliest possible stage.’

If today’s opera was created in a more open, collaborative way, 
could more and better contemporary opera be made?  Should 
opera houses open their doors and stages to the public long before 
opening night? 

Composer Luke Styles is passionate about the potential of 
developing work in this way. During his time as Glyndebourne’s 
first Young Composer in Residence he was able to apply techniques 
from theatre development to his own compositional and creative 
process. In the case of his forthcoming one-act opera, Macbeth, 
Styles was in the unusual position of having tested all the material 
in showings and workshops with performers and collaborators 
before starting to orchestrate it. There is a real feeling of confidence 
in the end result.  

For Frederic Wake-Walker developing new work goes hand in 
hand with developing new audiences. Questions he would routinely 
ask of a new work are, ‘Where can this piece be performed? Who 
will come and see it? How is it engaging an audience?’ Open 
workshops are ideal for gauging the answers to these questions and 
helping to banish preconceptions. 

With Various Stages Mahogany Opera Group has opened up its 
commissioning process with a series of show-and-tell evenings for 
embryonic works. The company also blogs about work-in-progress, 
long before it reaches the stage. In this way, the audience become 
active participants and creative stakeholders in new work. 

At rough for opera, Second Movement’s performance platform for 
new opera, the audience plays a particularly important role. rough 
for opera is a scratch night that takes place regularly through the year. 
Composers and their collaborators take part in a live Q&A straight 
after a performance, and the audience completes written feedback 
sheets in response to specific questions. 

Work shown is usually at an early stage in its development and the 
impact of the feedback can be considerable. Success at rough for opera 
is not restricted to pieces that go on to be developed for a bigger 
stage, but also includes works that may go back to the drawing 
board, or be left as they are. This is why development, sharing 
and listening are so important: even if a work proves unsuccessful, 
nothing is wasted, least of all large amounts of production costs. 
Meanwhile, a great deal is learned. 

Opera made in this way can truly be called contemporary:  
reactive, responsive and relevant. It’s a way of working that this 
and future generations of opera-makers and audiences will want 
and expect not just in an experimental setting, but from the main 
houses too. It would be wonderful if it could already be there, 
waiting for them.

Abigail Toland is the producer at Second Movement. The company’s next two 
rough for opera evenings will take place on 16 March and 15 June 2015 at the 
Cockpit Theatre, London. For Twitter updates follow @Second_Movement.  
www.secondmovement.org.uk
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 Work-in-progress at rough for opera: Hunger by Alex Groves

Taking part

Could contemporary opera hit its 
mark more often if audiences were 
invited into the creative process? 
Abigail Toland sets out the agenda 
for a new way of making operas 
that engage with the public.

ON
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‘Singing was a very important part of my life from a very 
early age,’ says the Russian-born soprano Ilona Domnich, 
yet it was only by a quirk of fate that she didn’t end up as 

a forensic scientist – her other great passion until ‘music took over’.
Domnich was in her teens when the thunderbolt struck, studying 

piano in Jerusalem. She attended a masterclass by the legendary singing 
teacher Vera Rózsa, and as luck would have it for Domnich, one of 
the participants dropped out. ‘They asked whether anyone else had 
brought some music and I put up my hand, out of the blue’, explains 
the soprano.  After hearing her sing, Rózsa delivered a characteristically 
direct and insightful verdict: ‘You have no technique but you have a 
very memorable vocal timbre, and the heart of a musician.’

Three months later, Domnich found herself in London, studying 
under Rózsa at the Royal College of Music. ‘I wasn’t ready to be 
at the College, but the way she taught was very much through  
the imagination,’ says Domnich. ‘I am incredibly grateful for this 
experience because I learnt so much about interpretation, language 
and style. She was a great diva’.

Having come so far so quickly, the lure of immediate stardom 
beckoned for Domnich, ‘but it didn’t happen – and I’m actually 
grateful that it didn’t,’ she says. ‘I think that in order to sustain the 
demands of this profession you need to mature – as a person, as 
woman, perhaps even as a mother (I’ve got a little boy). You need a 
very deep understanding of life.’

The opportunity for this growth came through a series of 
supportive and nurturing relationships with opera companies such 
as Bampton Classical Opera, Iford Arts and English Touring Opera, 
plus a fruitful collaboration with London’s Southbank Sinfonia. This 
month sees the launch of Domnich’s first album of operatic arias, 
recorded with baritone Leo Nucci and the Southbank Sinfonia, 
and her role debut as Mimì in a new production of Puccini’s La 
bohème with English Touring Opera.

‘Mimì is often played as a little tart,’ says Domnich, ‘but I don’t want 
to make her that. At first she is innocent and desperately searching 
for love, which she tries to find through Rodolfo by clinging to him. 
She feels a little bit stronger once she has Rodolfo by her side, and 
tries to copy Musetta. But by the end of the opera, she has come to 
the realisation that ‘Qui amor, sempre con te!’ – my love is always there 
with you – and she has found the love she was always searching for.’

For Domnich, this powerful narrative is typical of all great operatic 
heroines – and echoes the growth and development that many women 
experience in their own lives. With this in mind, she has given the 
subtitle ‘Voices of Persephone’ to her new album, Surrender. ‘In the 
Greek myth, Persephone is abducted and taken to the underworld, 
then reborn into a state of balance between light and darkness. I see 
this as a paradigm for the ages and phases of women: the innocent 
stage; then the more mature, during which you expose your sexuality 
and experiment; then the wiser woman who looks back through her 
experiences, makes choices and takes responsibility for what she does.’ 

Domnich’s carefully chosen repertoire focuses mainly on bel 
canto and French repertoire, with arias representing each stage 
of development: ‘First comes the stage of innocence, represented 
by Gilda, Rosina, Rimsky-Korsakov’s Snow Maiden and Linda di 
Chamounix. For the stage of maturity, where everything happens – 
you fall in love and experience loss, death and disappointment – I 
have chosen arias by Manon, Magda from La Rondine, Jacqueline 
from Messager’s Fortunio and Gilda’s “Tutte le festa”. Finally, we 
have Mozart’s Contessa and Gilda’s final duet with Rigoletto.’

Domnich is the first to admit that Surrender sounds like the title 
of a pop album, but she says it’s not intended to suggest a state of 
spiritual bliss or resignation. In fact, she was inspired by the far more 
dynamic image of a climber scaling a mountain: ‘In order to reach 
the peak you have to listen to your body and your surroundings, to 
surrender to other forces and through this experience to connect 
with your sense of self. All of us have so many possibilities once we 
can learn to listen to ourselves.’

Owen Mortimer

Ilona Domnich appears as Mimì in ETO’s Spring Tour of La bohème, opening 
at London’s Hackney Empire on 13 March. www.englishtouringopera.org.uk

Domnich’s Surrender: Voices of Persephone is released by Signum Classics 
on 9 March. www.signumrecords.com

twitter.com/IDomnich
www.ilonadomnich.blogspot.co.uk
www.ilonadomnich.com

ILONA DOMNICH

M
IKE HOBAN

ARTIST of The monTh

   Ilona Domnich

ON
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LOVED BY THE 
WORLD’S MOST 
FAMOUS OPERA 
STARS 
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LIVE REVIEWS | Italy

Ceresa clearly took his inspiration 
from the exchange between 
Arturo and Elvira at their reunion 

in the third act: what to Arturo is an 
absence of three months, to Elvira seems 
one of three centuries. In other words the 
concept of time is subjective and responds 
to many distorted perspectives.  

Bellini’s drama, consequently, can 
unfold equally well if imagined as a sort 
of mediaeval fantasy-world of knights 
in armour, under the vault of a Gothic 

cathedral, as in the � rst act; or among the 
ruins of the cathedral in the second; or, as 
in the third act, in a haunted wasteland 
inhabited by veiled ghosts from the past. 

In the � rst act, what should have been 
a joyous wedding (underlined by the jolly 
music) became the presentiment of a 
tragic future, as Elvira’s white wedding 
veil is replaced by a long, black, 
sepulchral shroud. This gave a clear visual 
metaphor for the trajectory of sentiments 
in Bellini’s music, as well as for the 

psychological gloom that sets in following 
Arturo’s desertion. 

What stands out from the grim, dark sets 
are Giuseppe Palella’s magni� cent 17th-
century costumes. Elvira dominates the stage 
at her � rst appearance in a low-necked, full-
skirted creation of brilliant fuchsia ta� eta; 
Enrichetta is equally dazzling in purple, 
Arturo in turquoise, Riccardo in deep red. 
Elvira’s beautiful white wedding gown is 
studded with gems, and even her mourning 
out� t in deepest purple is magni� cent. 

 Dominating the stage: Jessica Pratt as Elvira with Antonio Siragusa as Arturo

I puritani Bellini
OPERA DI FIRENZE

Music 
Staging 

Review by Juliet Giraldi
Photography by Pietro Paolini /
Terraproject /Contrasto

This was Fabio Ceresa’s second production in 
Florence after last autumn’s thoughtful Butter� y. 
Near-perfect casting and a sensitive response to 
Bellini’s score resulted in a Puritani that was both 
fascinating and impressive on every level.
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LIVE REVIEWS | Italy

It’s a pity there is no recording of Bellini’s 
first Elvira, Giulia Grisi, to compare with 
today’s top sopranos. Accounts of her tell 
us that she was superlative in the role. 
Here in Florence, Jessica Pratt must have 
been at least Grisi’s equal. This singer 
has everything: staggering top notes, 
the lightest of lacy coloratura, beautiful 
crescendos and diminuendos.  Her duet 
with Arturo (a vigorous Antonio Siragusa) 
in the Barcarola, her trills and embroidery 
in ‘Son vergine vezzosa’ mark Pratt out  
as one of the best bel canto sopranos of  
the moment.  

Although perhaps less suited to bel canto, 
Massimo Cavalletti was nevertheless an 
impressive Riccardo. His warm, generous 
baritone matched the full, rich bass of 
Riccardo Zanellato and made for some 
very satisfying duetting. Rossana Rinaldi 
as Enrichetta, Saverio Fiore as Bruno 
and Gianluca Margheri completed the 
excellent cast. 

Matteo Beltrami conducted the orchestra 
and choir of the Maggio Fiorentino with 
energy, authority and a close attention to 
changes in tempi and mood, with special 
sensitivity towards the soloists. ON

  Pointing the finger: the chorus of Opera di Firenze

  Wedding-day disaster: Elvira and Arturo

  Cast and orchestra take their bows

  From left to right: Jessica Pratt (Elvira), Antonino Siragusa (Arturo Talbo),  
 Gianluca Buratto (Lord Gualtiero) and Rossana Rinaldi (Enrichetta)
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As the easy way out to a dramatic story, the rags-to-riches 
version of Pumeza Matshikiza’s career is very tempting.  
The 35-year-old soprano certainly comes from what today 

are euphemistically termed South Africa’s ‘previously disadvantaged 
communities’ (as if so many communities in South Africa today 
are no longer disadvantaged). Through a combination of talent, 
determination, intelligence and extremely hard work, Matshikiza’s 
voice has taken her from the world of informal settlements to the 
world’s leading concert and opera stages, as well as to a prestigious 
recording contract with Decca.

Of course, nothing is ever quite that simple.  Despite extreme 
material hardship, the young Pumeza had access to a wealth of 
cultural influences. ‘My grandfather was a very strong man,’ she 
remembers. ‘My mother always says that I am like him. Apparently, 
when I was about two or three, before we left the Eastern Cape for 
Cape Town, I lived with him, and I used to recite children’s rhymes 
to him. He was very encouraging.’

Then there was choral singing, an activity still more popular in 
South Africa than football. ‘I’ve been singing in choirs since I was 
six years old. We sang parts of Bach’s Christmas Oratorio and Haydn’s 
Creation, even though I didn’t know what these things were at  
the time.’

Like many thousands of other South African schoolchildren, 
Matshikiza came to know the music of opera through her choral 
singing. ‘You sing opera excerpts in choral competitions, which 
makes it more accessible. Then there’s YouTube; you don’t even 
have to buy CDs. We live in a world streaming with information.’ 
This previously unimagined access to new experiences came with 
another attribute of incalculable value: curiosity. ‘In my age-group 
I was the first Xhosa-speaker to go around with Zulu and Tswana 
friends. Sometimes I would just get on a bus to Johannesburg or 
Port Elizabeth or anywhere else I had friends. It’s my curiosity, 
perhaps, that brought me to Europe.’

Like most of her peers, Matshikiza grew up speaking English 
and some Afrikaans as well as Xhosa, and had no difficulty picking 
up Zulu. Today, she has added German, French, and Italian to her 

collection of languages. As a surveying student at the University of 
Cape Town, she found herself spending more and more time in the 
music department and less and less in her classes, until eventually 
she abandoned the struggle to balance study with pleasure and 
enrolled full-time as a music student. ‘The most hilarious thing,’ she 
recalls, ‘was learning the piano as an adult. We had to play pieces for 
five- or six-year-olds. I knew nothing about harmony; it used to 
take me forever to learn an aria.  But somehow it worked out. I’m 
still slow, but I can learn an aria in a day – and sometimes I have to!’

Looking back, Matshikiza wishes profoundly that she and her 
young peers had been taught music literacy right at the start. ‘I 
would like to see every South African child taught to read music, 
whether they are going to use it later or not, like the way they 
study mathematics even if they won’t necessarily go on to use what 
they learn at university level. I learned using the tonic sol fa method, 
like most South African children, but that didn’t enable us to read 
notation. I think all children should be able to read music. We know 
that it has clear social benefits – that’s a fact. I think it would solve 
a lot of problems.’

From the hard life of a township 
to a high-flying career in opera, 
South African soprano Pumeza 
Matshikiza mixes her innate talents 
as a performer with an unwavering 
determination to make her mark  
as a woman of the world. 
Interview by Shirley Apthorp

  ⌂

 Bringing an alluring mix of pathos  
and coquettishness to Mimì in  

Stuttgart Opera’s La bohème

A T SCHAEFER
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PRINT DISPLAY

Saturday 24 May 7.30pm

Poulenc Les mamelles de Tirésias*
Fauré Requiem
An evening of surreal and celestial Gallic delights

Poulenc’s rarely-performed comic opera follows ardent feminist Thérèse  
as she wages a campaign against procreation, leaving her husband to  
single-handedly repopulate the country. Soprano Hélène Guilmette joins  
the BBC Symphony Orchestra, BBC Singers, conductor Ludovic Morlot  
and fabulous cast to take on the role of the unpredictable heroine.  
Fauré’s much-loved Requiem completes this all-French affair.

*Concert staging. Sung in French with English surtitles.

Tickets £32-10 plus booking fee.
Booking fees: £3 per transaction for online booking. £4 by phone.
No fee when tickets are booked in person.

Box Office 
020 7638 8891 
barbican.org.uk P
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I have been reading with interest the debate 
that Tom Sutcliffe’s article on opera and 
education has sparked in your pages (Opera 
Now, May 2014 – Feedback, page 6). Your 
various correspondents deal with the situation 
in Europe and Britain, so I thought it might be 
interesting to add a perspective from the USA. I 
live near Los Angeles, where my three children 
all aged below 12 are at local schools. Here we 
have been faced with year-on-year erosion of 
funding in schools, to the extent that many of 
our big public schools (that is to say, schools 
that administer state-funded education in 
the US – quite different from the English 
meaning!) just don’t have the resources to 
teach subjects properly. 

This is where LA Opera has stepped in with 
its education programmes that actually fill a 
vacuum left by government underfunding. At 
K-6 level (that is to say at Elementary Schools), 
LA Opera has undertaken a project based around 
Rossini’s The Barber of Seville called Figaro’s 
American Adventure. The story is transplanted to 
the American Civil War where a group of wily 
barbers win the day over their adversaries.

I’ve rarely seen my daughter, who took 
part in the project, so enthused by the idea 
of going to school! As well as enjoying the 

music and singing, and learning about opera 
and how it all works, the whole enterprise 
sparked off talks in the classroom about 
American history, civil rights, women’s rights 
as well as more abstract areas such as the art 
of persevering in order to win your goal.

This was an engaging way for children to 
learn, full of ideas that connected to the wider 
teaching curriculum, culminating in a staged 
performance of the short opera that drew 
together families and the school community. 

All in all, it was a brilliant example of 
how opera isn’t just a ‘museum’ art form for 
high society to enjoy, but can be the basis 
of a lifetime of learning and exploring ideas 
about the wider world.
Dr Alicia Munoz, Los Angeles, California

So opera is just for toffs and a ticket costs 
thousands of pounds? I nearly choked on 
my cornflakes when I heard this on BBC 
Radio 4’s Today programme the other 
morning.  It’s true that John Humphrys, the 
veteran presenter of the programme, is paid 
to produce polemic, but it’s exasperating to 
hear an interview about opera (in this case 
about live streaming) that resorts to below-
the-belt stereotyping that just isn’t true! 

Humphrys barely took on board the very 
valid point made by one of the interviewees 
on the programme, namely that the ubiquity 
of cinema relays from major opera houses 
such as Covent Garden and the Met means 
regional companies and small touring 
outfits in the UK will struggle to maintain 
their audience share in the face of their 
comparatively well-resourced competition. 
These small companies are where young 
singers, directors and conductors learn their 
trade. They are vital to the ecology of opera, 
and their role needs to be acknowledged in 
the headlong rush towards a new ‘virtual’ 
wonderland of free streaming and cut-
price cinema seats. So let’s hear it for the 
live experience and for companies who put 
on fantastic opera all around Britain, with 
tickets that probably cost less than John 
Humphrys’ morning taxi ride to the BBC!
Simon Heathcote, via email

ERRATUM
Opera Now’s May issue included a 5-page 
feature about opera in the heart of Germany 
as part of our ongoing series ‘Libiamo!’. The 
uncredited author of this article (May issue, 
pages 20-24) was Tom Sutcliffe.

FRONT OF HOUSE | Feedback

Feedback

Available On Demand until June 9

After our successful HD livestream of Der Rosenkavalier from the Malmö Opera 

on May 16, we are pleased to off er this colorful production by Dmitri Bertman 

on demand, which includes a fantastic fi rst-class ensemble of up-and-coming 

singers.  The production perfectly combines the story’s contrasts of love, society 

and vanity, underlined by the opulent sound of the orchestra, conducted by

Leif Segerstam. Join us!  

CAST
Charlotte Larsson (Feldmarschallin) ·  Dorottya Láng (Octavian) ·  Rúni Brattaberg (Baron Ochs)

Frederik Zetterström (Faninal) ·  Laine Quist (Marianne Leitmetzerin) ·  Sofi e Asplund (Sophie)

Additional cast list available on the sonostream.tv website Ph
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Richard Strauss:
Der Rosenkavalier
from the Malmö Opera! 

Visit us on www.sonostream.tv

SonoArtists-onDemand-132x196.indd   1 12.05.14   14:44
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Contact us today on +44 20 7333 1733 or  
email ruth.mcpherson@rhinegold.co.uk 

www.operanow.co.uk

Digital
How it works
Option 1: choose to show your MPU (300px x 300px) 
advert on all pages relating to one magazine (Band A)

Option 2: choose to show your advert only on content 
pages relating to specific categories (Bands B and C)

Option 3: choose both!

Band A Band B Band C

Magazine tag
Choir & Organ
Classical Music
Early Music Today
International Piano
Music Teacher
Opera Now
Teaching Drama

Content tag; Artist; 
Brass; Choral; Classical; 
Competitions; Composer; 
Conductor; Contemporary; 
CPD; Drama education; 
Early music; Festivals; 
Manufacturers; Music 
education; Opera; Organ; 
Percussion; Piano; 
Recording; Rock & pop; 
Strings; Summer schools; 
Technology; Vocal; 
Woodwind

Content tag;  
Agents/managers; 
Audiences; Broadcasting; 
Careers; Chamber;  
Film & TV; Folk; Funding; 
Jazz; Lifestyle;  
Musical theatre; 
Performance practice; 
Politics and policy; 
Promotion/PR; 
Repertoire; Song; Travel; 
World music

MPU (online, per month)
Band A only Band B only Band C only Bands A & B  Bands A & C Bands A, B & C

£550 £400 £300 £750 £650 £850

E-news banner large – £750
600px × 150px
E-news banner small – £550
294px × 200px
Additional media in digital editions – from £45

Audio from £75
Specs on request 
Video from £150
Specs on request

Image gallery from £45 per image
Banner (app, per month) – £250
Sizes and templates available on request
Splash page (app, per month) – £325
iPad 768px × 1024px / iPhone 320px × 480px
App sponsorship (banner + splash page,  
per month) – £500
Bespoke solus e-shot to the Rhinegold database – 
POA
Season brochure hosting £1,000 per year



IMPORTANT INFORMATION 
Print
Dimensions are shown as width × height in 
millimetres. 
Artwork should be at least 300dpi and measure, at 
least, the actual size to be printed.
All colour artwork must be supplied as CMYK PDFs.
All fonts should be embedded within the PDF.
Vital information should be positioned 15mm from  
all edges.
INSERTS: magazine inserts should be sent to the 
printer as specified on your insert booking sheet.  
The insert booking sheet must be completed in full 
and emailed as per the booking sheet instructions.

Digital
Artwork should be 72dpi and measure the actual size.
All artwork must be supplied as RGB.
Digital artwork formats acceptable: PDF, TIFF, JPG, 
EPS, designed to the correct size in pixels.

All formats
Advertisers are fully responsible for supplying 
advertising artwork as per the above specifications.
If you have booked Rhinegold to design your 
artwork, please supply all content a week before the 
briefed copy deadline.

For all production queries, please call us on +44 20 7333 1735 
or email production@rhinegold.co.uk

SCHEDULE 2016-17
Issue Copy deadline Publishing date Issue theme
May 2016 14/04/2016 28/04/2016 USA

June 2016 16/05/2016 28/05/2016 Italy

July / August 2016 16/06/2016 30/06/2016 Guest Editor

September 2016 16/08/2016 30/08/2016 New Season / Scandinavia

October 2016 16/09/2016 30/09/2016 TBC

November 2016 17/10/2016 29/10/2016 Early Opera / Young Artists 

December 2016 15/11/2016 28/11/2016 Contemporary Opera 

January 2017 13/12/2016 28/12/2016 Travel 

February 2017 16/01/2017 28/01/2017 Best of British 

March 2017 14/02/2017 27/02/2017 Competitions / Young Artists

April 2017 16/03/2017 30/03/2017 Festivals

www.operanow.co.uk



RHINEGOLD MEDIA & EVENTS 
Rhinegold Media & Events Ltd is an 
associate company of Rhinegold 
Publishing Ltd, and specialises in live 
events and digital media.

Our events include Music Education 
Expo, now the UK’s largest conference 
and exhibition for music education, and 
Rhinegold LIVE, a free concert series at 
London’s Conway Hall which aims to bring 
exceptional classical music to all in a relaxed 
and informal environment.

WHAT RHINEGOLD MEDIA & 
EVENTS CAN OFFER YOU

»  Innovative sponsorship & branding 
opportunities

»  On-site advertising in programmes and 
showguides

»  Exhibition floor space with direct access  
to your target market

RHINEGOLD PUBLISHING
Opera Now is published by Rhinegold 
Publishing, a leading music and performing 
arts publisher that produces a range of 
magazines, directories, supplements, guides, 
handbooks and teaching materials. 

WHY WORK WITH RHINEGOLD 
PUBLISHING?
One of the leading UK publishers for music 
and the performing arts

A brand that has been built up over the past  
twenty years

Reach all parts of the music sector:
» Industry professionals 
» Competitions and venues
» Educators and students
» Enthusiasts and specialist interest groups
» Suppliers
» Multiple routes to market

WHAT RHINEGOLD PUBLISHING  
CAN OFFER YOU

» Print advertising 
» Digital advertising 
» Embedded video & audio links
» Online advertising 
» Recruitment
» Listings
» Product and website sponsorship
» Advertorials
» Bespoke email marketing
» Media partnering & promotion
» Co-marketing opportunities

CONTACT US TODAY TO FIND OUT  
HOW RHINEGOLD CAN HELP YOU
CALL US ON +44 20 7333 1733 OR  
EMAIL ADVERTISING@RHINEGOLD.CO.UK


