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Shopping: The new religion?
David Porter
GCSE

Introduction
Napoleon dismissed the English as a ‘nation of shopkeepers’. Today, the British 
are happily known as a nation of shoppers. We can’t seem to get enough of it.

Everyone needs life’s daily requirements and that involves buying from 
someone or somewhere. Many of us spend more than we can afford. Some people 
have so much they can buy anything, including other human beings.

Many people become obsessed with shopping; others get into financial, 
personal difficulties because of it. No disrespect to any faith is intended to say 
that for some people, shopping is a religion.

This is fertile ground for a drama scheme designed to explore two teaching aims:
 f Develop realistic, credible characters
 f Experiment using different points of view in creating drama.

Both of these aims are invaluable for devising and script work for GCSE.
The scheme comprises six sessions, but it could be developed into many more, 

if students take to it. There are a variety of themes/angles and set-ups, situations, 
outcomes and eventualities. These can be used for all the sessions, urging 
students to be adventurous. However, it’s equally valid to develop characters 
through keeping same roles, but put in a different setting each session.

Learning objectives
By the end of this scheme students will have:

 f Explored shopping as a theme and used it to make performance drama
 f Experimented with devising scenes from different people’s point(s) of view
 f Developed credible characters in a variety of settings
 f Collaborated on group devising, editing and evaluating own and others’ work.

The sessions
Session 1: Shopping is great!
This introduction sets up a style of working the scheme with suggestions for 
situations, conflicts, tensions, characters’ plans, outcomes and how to work from 
different points of view.

Session 2: Shopping as retail therapy
Is buying ever more stuff a way of shifting your gloom and doom?

Session 3: Shopping as psychological condition
What of those who are psychologically addicted to shopping?

Session 4: Shopping when it’s your living
What about those who actually work in retail, often for very little reward?

Session 5: Shopping as posh sport
Do the mega-rich really splash their cash on whatever they fancy?

Session 6: Shopping as a nightmare
For those who actually hate shopping, what else is there?

Resource 1: Shopping list of group decisions
Resource 2: Further shopping-themed ideas

Session 1: Shopping is Great!
Learning objectives
By the end of the session students will have:

 f Explored shopping as a wonderful experience to make performance drama
 f Experimented with devising scenes from different people’s point(s) of view
 f Developed one credible character in a convincing setting
 f Collaborated on group devising, editing and evaluating own and others’ work.

Religion
Shopping is labelled a religion - a 
belief system that features worship of 
and obedience to a power/deity/being 
superior to mankind that can be a force 
for good or for obsession. This is not 
to belittle faith or faith followers. It’s 
saying that just as money, sex, drugs 
or power can take people over, so can 
shopping.

Group sizes
Teachers know if it’s better to let 
students choose or they choose same or 
different groups each session; whether 
to draw lots; put less able and more 
able together or just leave it to them. An 
ideal drama group may be 4/5, but more 
or fewer make for different drama.

Resource:
Shopping PowerPoint, TES Resources, 
free, designed for EAL but useful starting 
point as a discussion about shopping 
issues in society:
https://www.tes.com/teaching-resource/
shopping-powerpoint-6008550
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Warm-up
a) In pairs. You are going shopping; A is excited, B isn’t. Decide ages, locations 

and what could possibly go wrong before you leave the house. Share some.
b) Same pairs, you are out shopping and fall out over clothes, money, travel or 

another person. What happens to the shopping? Share some.
c) You are a parent arriving home with food shopping and getting no help from 

your teenager to put it all away. What happens? Share some.

Discussion and new learning
Everyone knows what shopping is? Even if you might think most things are 
bought online, the majority of people still shop in person. Share experiences of 
shopping – successful and not, tensions it causes and solutions if any.

E.g. some people get their partners to buy all their clothes and presents 
for them.

Does anyone think shopping is somehow related to gender? Do most people 
like it?

What about if you don’t have enough money for what you want? What you 
need? What you dream about?

How far do adverts drive us towards an impossible dream lifestyle?
To make a piece of group drama on shopping throughout this scheme, students 

will need to decide who, when, how, what and why of each scene, using the grids 
provided in the Resources.

To make a start you need to discuss and try some of these options out – be 
prepared to adapt as you devise.

Point of View (POV)
Think about this in drama. If there is a narrator, especially the narrator in role, 
then we can see whose point of view is telling the story. E.g., the mum who is 
sharing with the audience her sorry tale of saving up a little bit of money 
throughout the year so that she could treat herself, only to find that someone has 
stolen it, frittered it away or lost it. Her story – does she tell it or does someone 
else do it for her?

The narrator could be an outsider to the story: the nosy neighbour; the sibling; 
the grandparent; the teacher; the idiot; the friend; the blogger who sees and 
comments on the family or group and shares thoughts with the audience.

So for this scheme, and for other drama devising (and when you study texts), 
always ask who is telling the story here. What is the point of view? It will 
transform your presentation of characters and plotlines.

Development
In groups of 4 or 5, select from the supporting material a location, purpose of trip, 
who is going and what is the outcome. You don’t have to show a whole day, just 
one part of the shopping trip. The trip is a great experience for at least one person 
and hell for at least one.

Work on your characterisation skills so that each is believable, has some credible 
backstory and is put under some stress or emotion through the shopping experience.

What is the outcome?
Whose point of view is it; who does this story belong to?

Work in progress
Share and show some groups, perhaps not in full, but selected parts, or a 
fragment from each that shows if we can see who owns the story (POV), who 
experienced joy and who found it hell and what characters have we developed to 
make this story credible.

Wrapping up
Assess your own work and one other group’s. Did the performance carry the 
ideas? What more could have been done? Did you feel empathy, sympathy, 
irritation with a) the situation, b) the characters and c) the person with the main 
point of view?

At home prep
For next session research the internet for blogs, vlogs and magazines that argue 
that a little bit of shopping when you’re down is a good thing ….

Language
Useful vocabulary for shopping: shop, 
mart, supermarket, hyper-market, 
stall, market stall, workshop, boutique, 
emporium, corner shop, open-all-hours 
shop, and retail centre.

Stretch and challenge
Try asking one student to be the outside 
observer of a group of shoppers he/she 
is not part of, making comments as if he/
she were a shop owner.

Quotation for thought:
‘I love shopping. There is a little bit of 
magic found in buying something new. 
It is instant gratification, a quick fix.’ 
(Rebecca Bloom)

http://www.teaching-drama.co.uk
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Session 2: Shopping as retail therapy
Learning objectives
By the end of the session students will have:

 f Explored shopping as retail therapy to make performance drama
 f Experimented with devising scenes from different people’s point(s) of view
 f Developed one credible character in a convincing setting
 f Collaborated on group devising, editing and evaluating own and others’ work.

Warm-up
a) In small groups of 2 or 3, one of you is suffering terribly over something bad 

that has happened to them, and encourages others to come shopping with 
them to make them feel better. It works for about three minutes. Share some.

b) Repeat with a different character wanting different spending therapy, and it 
doesn’t work at all. Share some.

c) Repeat, with one of you encouraging/benefitting from that spending.

Discussion and new learning
Can spending to make yourself feel better ever work? However bad you feel or are 
treated, does spending lots of money improve things? What about if it’s someone 
else’s money? What could you buy to get over your gloom?

Does anyone have any experience of someone spending themselves out of 
depression? Does spending money make some people feel ill? Are they misers?

Does the same apply to people who go on drinking/drug/food binges because 
they feel bad about themselves? Is it all to do with reduced self-esteem?

People who indulge in retail therapy often buy worthless bling; it’s not about what they 
buy, it’s simply treating themselves at that moment.

Development
In groups prepare a scene in which one of you is so hurt or betrayed that 
you embark on a spending spree way beyond your means and then suddenly 
you realise that the money was meant for someone else’s important things 
(healthcare, operation, charitable cause). What is the outcome?

Then make a second short scene that takes place one hour, one day or one 
month after that moment. What, if anything, has changed?

You must have a clear point of view for each scene, but it can be from the same 
character. One good idea is to make it from the point of view of the one who 
funds the spending (parent or partner), because they are not happy their money 
has been wasted.

Work in progress
Share and show some groups, perhaps not in full, but selected parts of one or 
both scenes, or a fragment from each that shows how retail therapy is anything 
but, and is doing more harm than good.

Wrapping up
Assess your own work and that of one other group. Did the performance carry 
the ideas? What more could have been done? Did you feel empathy, sympathy, 
irritation with the person trying to buy happiness? Was the point of view clear in 
each scene?

At home prep
For next session, research psychological conditions and obsessions and how 
people can so easily become addicted to food, drink, sex, gambling, power and … 
shopping.

Resource
Retail Therapy, Sadness and Spending, 
study by Dr Mark Dombeck: https://
www.mentalhelp.net/blogs/retail-
therapy-sadness-and-spending-the-
study-behind-the-story/

Language
Down in the dumps, a bit low, SAD 
(seasonal affective disorder), under the 
weather, looking on the dark side of life, 
depressed, moody, resentful, jealous, 
hurt and cheated.

Stretch and challenge:
Ask one student to deliver a 
spontaneous monologue about a 
spending spree that went wrong when 
the money turned out to be forged or 
stolen.

Quotation for thought:
‘Don’t marry a shopaholic if you’re not 
prepared to be a workaholic.’ (Matshona 
Dhliwayo)

http://www.teaching-drama.co.uk
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Session 3: Shopping as psychological condition
Learning objectives
By the end of the session students will have:

 f Explored shopping as a condition to make performance drama
 f Experimented with devising scenes from different people’s point(s) of view
 f Developed one credible character in a convincing setting
 f Collaborated on group devising, editing and evaluating own and others’ work.

Warm-up
a) In pairs. A is a secretly addicted shopper; B is their parent/friend/son or 

daughter finding cupboards and boxes full of goods. What is outcome? 
Share some.

b) In pairs, A is a doctor treating B for shopping addiction - and failing.

Discussion and new learning
Any experiences of people so obsessed with shopping that it appears to be a 
serious mental disorder? It’s an illness, an addiction like tobacco, alcohol, sex, 
drugs. It cannot usually be treated by willpower.

Doctors try to uncover the underlying causes of it, in the same way as with any 
other  addiction.

Development
In groups, develop a scene in which one of you can’t get their shopping under 
control and is forced to borrow and then steal money to fund it. Reach a crisis 
point. You need help beyond what the others can give. What is the outcome?

Then develop a short scene a week, a month or a year later when you are 
receiving treatment. What is the outcome?

Don’t forget that each scene must be clearly presented from someone’s point 
of view.

Work in progress
Share and show some groups, perhaps not in full, but selected parts, or a 
fragment from each that shows how a crisis point is reached.

Wrapping up
Assess your own work and that of one other group. Did the performance carry 
the ideas? What more could have been done? Did you feel empathy, sympathy, 
irritation with the addict? Was the point of view clear in each scene?

At home prep
For next session, research what life is like for the average shop worker/retailer in 
Britain today in terms of hours and pay and general conditions.

Resources
Shopping Symptoms, Causes and Effects 
by PsychGuides.com: 
http://www.psychguides.com/guides/
shopping-addiction-symptoms-causes-
and-effects/

Language
Addicted, compulsive, disorder, 
dependent, hooked, junkie, dope-
head, freak, devotee, habitual, reliant, 
involuntary, compelling, and irresistible.

Stretch and challenge
Ask a student to address the class as 
if they were attending a ‘Shoppers 
Anonymous’ meeting: ‘My name is  …….  
and I am an addicted shopper ….’

Quotation for thought
‘When I shop, the world gets better, and 
the world is better, but then it’s not, and 
I need to do it again.’ Confessions of a 
Shopaholic (2009), the movie based on 
the book by Sophie Kinsella.

http://www.teaching-drama.co.uk
http://www.psychguides.com/guides/shopping-addiction-symptoms-causes-and-effects/
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Session 4: Shopping when it’s your living
Learning objectives
By the end of the session students will have:

 f Explored shopping from retailers’ viewpoint to make performance drama
 f Experimented with devising scenes from different people’s point(s) of view
 f Developed one credible character in a convincing setting
 f Collaborated on group devising, editing and evaluating own and others’ work.

Warm-up
a) In pairs. A is the boss and B is a teenage shop assistant who keeps getting 

things wrong. Show some.
b) In pairs, A is the sales assistant and B is the awkward customer. Show some.
c) In groups of 3 or 4, A is trying on clothes; B is making suggestions that are 

unsuitable. C/D is/are friend(s) in hurry to get out. Show some.

Discussion and new learning
Does anyone have any experience of serving in a shop? Does anyone have 
relatives working in retail?

Don’t forget, it also includes stock control, deliveries, shop displays, office and 
back room staff, customer services, complaints, returns, call centres, online sales. 
It is also linked to the service industries – pubs, clubs, bars, restaurants, cafes, 
hairdressers, beauty salons – wherever a service is provided for money.

Sometimes sales assistants get commission on what they sell, but most are on 
fairly low wages. Why do they do it?

Development
In groups of 4 or 5 develop one scene in which you are employed in retail, and 
are at work. Establish the work – it may be in a shop, a bar, staffroom, storeroom, 
delivery van or out for the Christmas party.

Let your experience of a particular customer sour the moment for at least one 
of you. Others disagree and take the side of the customer. What is outcome?

Who is telling the story from his/her point of view?

Work in progress
Share and show some groups, perhaps not in full, but selected parts, or a 
fragment from each that shows something of the hard life of people employed 
in retailing in a credible scene that makes the audience feel something – rage, 
awareness or sympathy.

Wrapping up
Assess your own work and that of one other group. Did the performance carry 
the ideas? What more could have been done? Did you feel empathy, sympathy, 
irritation with at least one retailer? Was the point of view clear in each scene?

At home prep
For next session, research how people with plenty of money spend it: sports, high 
living, holidays, cars, houses, plenty of shopping and paying taxes.

Resource
National Careers Service, sales assistant: 
https://nationalcareersservice.direct.
gov.uk/job-profiles/sales-assistant

Language
Retail, wholesale, profit margin, profits, 
losses, cash flow, wages, National 
Insurance Contributions, taxes, hourly 
rate, minimum wage, customers, buyers, 
stock control, discount, bulk buying, 
special offers, cashless, credit, debit, 
cash, forgeries, selling skills.

Stretch and challenge
Invite a student to sell something to the 
class – it can be anything, from an old 
school chair to a teacher’s car outside.

Quotation for thought
‘Buy, buy, says the sign in the shop 
window; Why, why, says the junk in the 
yard.’ (Paul McCartney)

http://www.teaching-drama.co.uk
https://nationalcareersservice.direct.gov.uk/job-profiles/sales-assistant
https://nationalcareersservice.direct.gov.uk/job-profiles/sales-assistant
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Session 5: Shopping as a posh sport
Learning objectives
By the end of the session students will have:

 f Explored shopping as a rich person’s sport to make performance drama
 f Experimented with devising scenes from different people’s point(s) of view
 f Developed one credible character in a convincing setting
 f Collaborated on group devising, editing and evaluating own and others’ work.

Warm-up
a) In pairs. A is fabulous wealthy; B works for him/her and needs a pay rise from 

minimum wage to feed a large family. What is the outcome? Show some.
b) Same pairs. A is spoiling his/her teenage child with birthday gifts. Outcome?

Discussion and new learning
When very rich people go shopping, do they treat it like a marathon? Do they just 
spend without thought, like it’s a sport? ‘If you have to ask the price of this high-
end customised car, then you can’t afford it….’

A documentary about Michael Jackson once showed him spending several 
million dollars in one furniture shop in half an hour without a moment’s thought.

But isn’t it their money, even if they have more than most other people? If they 
choose to spend, spend, spend, isn’t it their own business? Aren’t they providing 
jobs for other people? Discuss.

One of the common myths supported by some parts of the media is that the 
megarich can just buy whatever takes their fancy, and they often do. But people 
like Warren Buffet and Bill Gates also give away billions every year to charities.

Some other people do splash their cash, flaunt their wealth and they don’t care 
about others. A notorious lottery winner in Norfolk won over £6m and within five 
years was receiving benefits and then went to prison for fraud.

Development
In groups devise a scene in which a group of fabulously wealthy young/old people 
in the city/big business/IT leave a shopping marathon and encounter someone 
they knew who is now down on his/her luck and living on the street. What is the 
outcome?

Then make a second short scene one year later.
From whose point of view is either or both scenes?

Work in progress
Share and show some groups, perhaps not in full, but selected parts, or a 
fragment from each that shows how the megarich may be made to think about 
other people.

Wrapping up
Assess your own work and that of one other group. Did the performance carry 
the ideas? What more could have been done? Did you feel empathy, sympathy, 
irritation with anyone? Was the point of view clear in each scene?

At home prep
For the next session, prepare some thoughts of a person who genuinely hates 
shopping.

Resource:
Five Simple Habits of the Average 
Millionaire: 
https://www.daveramsey.com/blog/
habits-of-millionaires-and-billionaires

Language
Wealth, riches, megarich, zillions, 
largesse, possessions, assets, money, 
opulence, splendour, fortune, 
abundance, bounty, a king’s ransom, 
prosperity, value, mean, generous, 
socially conscious, selfish, money-
loving.

Stretch and challenge
Ask a student to give a two-minute talk 
on how he/she spent two million pounds 
over last Christmas season.

Ask another to give a two-minute talk 
on how/she borrowed £50 to buy a child 
a present last Christmas.

Quotation for thought
‘Ironically, for the mega-rich, recession 
brings with it the ability to live well at 
a lower cost and with less of a hassle.’ 
(Jamie Johnson)

http://www.teaching-drama.co.uk
https://www.daveramsey.com/blog/habits-of-millionaires-and-billionaires
https://www.daveramsey.com/blog/habits-of-millionaires-and-billionaires
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Session 6: Shopping as a nightmare
Learning objectives
By the end of the session students will have:

 f Explored shopping as something hateful to make performance drama
 f Experimented with devising scenes from different people’s point(s) of view
 f Developed one credible character in a convincing setting
 f Collaborated on group devising, editing and evaluating own and others’ work.

Warm-up
a) In pairs. A loves shopping, B hates it. What is the outcome? Show some.
b) In pairs. A loves shopping, B plans murder. What is the outcome?
c) In pairs. B is shopping reluctantly, A is in hospital. Show some.

Discussion and new learning
It’s a generalisation that women like to shop, men don’t, but that depends what 
is being purchased. Does anyone have any experience of someone who generally 
doesn’t like shopping, or is allergic to it or has a pathological fear of shopping in 
person or online?

Shopping in person can be a nightmare for the disabled, those with young 
children, reluctant teens or spouses, those who are exhausted, those who lack 
money or are terminally bored. The elderly often can’t access the world of online 
shopping either. It can all be a nightmare.

People may hate shopping because of problems with transport, they have no 
time, they hate queues and feel ill in them, they dislike claustrophobic car parks, 
they can’t get on a bus (or there are no buses), they can’t afford taxis, they can’t 
bear to spend money, they are too lazy, they like to grumble or they really don’t 
need anything because someone else is looking after them.

Development
In groups of 4/5 develop a single scene in which one person’s loathing of shopping 
reaches such a point that disaster strikes, and not necessarily on that person.

Remember to decide whose point of view it is.

Work in progress
Share and show some groups, perhaps not in full, but selected parts, or a 
fragment from each that shows how one person’s hatred of shopping affects 
others.

Wrapping up
Assess your own work and that of one other group. Did the performance carry 
the ideas? What more could have been done? Did you feel empathy, sympathy, 
irritation with anyone? Was the point of view clear in each scene?

Resource
Proof that men hate shopping, Mail 
Online: 
http://www.dailymail.co.uk/news/
article-2550919/Proof-men-HATE-
shopping-Hilarious-pictures-world-men-
bored-minds-waiting-partners.html

Language
Nightmare, hell, evil, pain, punishment, 
suffering, extreme, underworld, infernal, 
fire and brimstone, misery, ordeal, trial, 
bottomless pit and agony.

Stretch and challenge
Ask one student to tell the class about 
how he/she orders everything online, 
including clothes, and has 14 shirts, 
pairs of socks, pants, trousers/dresses 
and jackets – all identical. He/she hates 
shopping.

Quotation for thought
‘The only law of shopping is that the other 
queue will always move faster than the 
one you are in.’ (Jason Smythe)

http://www.teaching-drama.co.uk
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RESOURCES

Resource 1: Shopping list of group decisions

First decisions Second decisions Whose point of view is it?
Who is telling the story?

Locations:
Supermarket, shopping centre, 
corner/neighbourhood shop, online, 
dodgy back street, door-to-door 
selling, TV sales channel?

Outcomes:
Successful? Partly successful? 
Disaster? Bought wrong thing? Bought 
too much, too little, wrong size/
colour/make?

People doing the shopping in your 
group?
Just one person?
The whole group in turn?
An observer?
The police?

Who’s going shopping:
Parents, grandparents, a parent/
guardian, friend(s), toddlers, babies 
in prams, mix of generations, mix of 
cultural backgrounds?

Purpose of shopping:
For fun/leisure, to buy essentials, to 
get a present, to return goods, to buy 
for an illegal activity, to shoplift or 
steal from people, to preach on the 
streets?

People working in the shop(s)?
People who may hate their jobs, be 
very tired, try to con you, have bad 
breath, or find you repulsive?

Time:
Which part of day, week, month or 
year?
What is weather like?
Are time pressures an issue? Whole 
day free?
Car park meter running out?
Lunchtime rush?
Baby needs feeding, someone needs 
the loo?

Attitudes:
Each person’s personal attitude to 
the shopping trip – loving it, hating 
it, there under threat, not trusting 
others, want to get even more angry?

Unconnected people doing their 
shopping?
Older people disapproving of your 
children? People getting too close? 
Crowding you out? Wanting what you 
want? Stalking you?
Genuinely helping you?

Logistics:
Go by car, bus, taxi, walk or order 
online?
Go to one shop or several?
Return to a shop?
Split the party up and meet later?
Get distracted by others?

Expect the unexpected:
Is someone taken ill?
Is a toddler so badly behaved you give 
up?
Do you lose something?
Do you have a row? Why? What 
about? What is the end result?
Is your card rejected?
Do you have no funds to get more 
cash out?

Complete strangers: 
Police, traffic wardens, litter 
inspectors, cleaners, delivery people, 
bin emptiers, street sellers, street con 
artists, street performers and mime 
artists, collectors for charity?

Money:
It all comes to the payment point. Do 
you have enough? Just enough? Too 
little? Nothing at all? Do you borrow? 
Do you share? Do you try to steal? Do 
you give some away? Do you enable 
others to buy what they need, want or 
dream about?

Interpreting shopping:
Shopping isn’t confined to buying 
groceries, clothes, shoes, leisure goods 
or a new fridge.
It is also looking for holidays, 
insurances, vets, hair and beauty 
treatments, medicines, cars, films, 
music, houses and new relationships.

Unlikely people:
The old housebound lady who 
watches you through her lounge 
window and wishes…
The driver who delivers to you and 
knows you are living beyond your 
means?
The driver who knows you are too 
rich for your own good?

Which part of the shopping trip:
At counter/checkout? Doorway 
outside? In the aisle? In the queue?
In the car park? In the car? On the 
bus? In the taxi? Walking there or 
back? Before you leave home? When 
you get back home?
In your lounge, kitchen, bedroom or 
garden ordering online?
After you have received a delivery?

Online is not perfect:
Getting wrong goods? Error in paying?
Being hacked?
Delivery is late/early?
Taking in neighbour’s goods?
Getting wrong goods?
Goods left with nice neighbour?
Goods left with neighbour from hell?
Delivery drone crushes your roof/car/
cat/child?

You:
You could be the same character 
through all the sessions, so every 
story is yours.
You might be a good shopper, a 
grumpy shopper, a demented shopper 
or in a hospital after one shopping 
expedition too many.
You might be being treated for 
compulsive shopping disorder.
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Marketing:
Besides shop owners, big companies 
and the shoppers themselves, others 
who have an interest in shopping 
sales are advertising staff and media 
people. Retail sales are part of the 
nation’s economy. Ads sell goods.

You as oddball:
You might be a writer, internet 
movie maker, blogger, spy, stalker, 
weirdo, street angel helper of others 
or the ghost of someone who once 
ran a little shop that is now under a 
shopping mall. Think different.
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Resource 2: Further shopping themed ideas

Fantasy shopping Window shopping.
Internet browsing.
Watching TV shopping channels.
Reading shopping brochures.
The power of advertising.

Virtual reality Trying on watches, shoes, clothes through VR.
Having house revamped, cars made, holidays 
planned – all through Artificial Intelligence.
Shopping robots do it for you.

Money Crimes at checkouts, cash machines, identity 
fraud, online scams.
Card thefts and cloning.
Fake money.
EBay scams.
Bitcoins and virtual currencies.
Wages in sales.
Discounts for some people.
Bartering and horse trading.
Special offers.
Luxury versus basic.

Cold calling Telephone calls and nuisance.
Door to door sellers.
Chuggers in the street.
Charity appeals on media.

Everyone has a price Paying people for work, cleaning, shopping, 
personal care.
Refugees being conned.
Modern day slavery.

Historical Retail 100 years ago, 200 years ago, customer 
service.
Changed values about owning things and about 
deliveries.
Old grocery shops versus supermarkets.

Other people Reactions to others’ shopping like the mother in 
the charity shop, the alcoholic buying drink, the 
person who gives some money to a homeless 
person.

Chance The lottery, big money.
Games of chance, racing and betting, sports 
gambling.
Sudden wealth, sudden poverty.
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