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WHY ADVERTISE WITH  
TEACHING DRAMA?
Teaching Drama reaches a highly targeted audience of drama 
heads and teachers, as well as an increasing number of drama 
practitioners. Our dynamic mix of content gives your advertising 
presence in a resource that is truly invaluable to our readers. 

As well as our subscribers, Teaching Drama is distributed to members 
of several major drama organisations through our digital partnership 
scheme. 

Teaching Drama is the ideal place to advertise drama education materials 
and courses, attract group bookings for theatre shows and events, and profile 
new equipment or play texts. 

THE FACTS
» Frequency: twice-termly, 6 issues a year

» Readership: 4,000

» Regular advertisers: Nick Hern Books, Shakespeare’s Globe, Trinity College London, 
Mountview Academy of Theatre Arts, Youth Music Theatre UK, The Walt Disney Company, 
ETC, Matilda

» Geography: Teaching Drama’s audience is mainly UK-based, with 94% of our print 
readers based in the UK. However, our growing digital audience is now over 30% non-UK
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News

We Will Rock You to close after 12-year 
run in London

The Lion King presents autism friendly performance
Long-running West End musical The Lion King is to run its second 
autism friendly performance in London this May. Following a 
successful launch in London in April 2013, the Disney production 
has continued to work closely with The National Autistic Society 
to provide the best and most inclusive experience for those 
theatregoers on the autistic spectrum.

Mark Lever, chief executive of The National Autistic Society, 
said: ‘For people of any age with autism, getting out and about can 
be difficult. Under usual circumstances, a trip to the theatre would 
simply be impossible for some families. But training staff and 
making adjustments to the performance and theatre environment 
can make a huge difference. Following the success of last year’s 
performance, we’re delighted to continue our work with Disney so 
that more people affected by autism can access the entertainment 
opportunities that many of us take for granted’.

A series of modifications have been made to the whole theatre 
experience: an autism friendly website and booking system 
has been engineered specifically for this one performance. In 
preparation, The Lion King cast and front of house staff will be 
provided with training to understand the needs of those with 
autism. Tweaks will also be made to the production, with the 
minimising of jarring sounds and strobe lighting. And in case 
those in attendance feel the need to leave the auditorium during 
the show, professionals with specialist knowledge of autism will 
man quiet activity areas in the theatre’s foyer throughout the 
performance.

Thomas Schumacher, producer and president of Disney 
Theatrical Productions, said of the initiative: ‘We are so proud to 
now be presenting the second of our dedicated autism friendly 
performances in the West End, enabling new audiences to enjoy 
the thrill of musical theatre. We thank our creative staff whose 
hard work and dedication helps make it all possible’.

The autism friendly performance will take place at London’s 
Lyceum Theatre on 4 May at 1.30pm. Tickets are now on sale. For 
more information, visit www.lionkingautismfriendly.co.uk.

The Royal Shakespeare Company has just announced that 
Matilda The Musical will be staging a relaxed performance of the 
West End production on 15 June at the Cambridge Theatre. The 
theatre company has been working with The National Autistic 
Society in preparation for the performance. Executive director of 
the RSC Catherine Mallyon said: ‘We are delighted to be part of 

the growing number of theatres across the UK helping to make 
relaxed performances a standard feature of British theatre-going’.

All tickets for the performance will be priced at £20. Detailed 
event and transport information will be available from the 
dedicated relaxed performance section of the production’s website: 
www.matildathemusical.com. Tickets for the relaxed performance 
can be purchased at the Cambridge Theatre or by telephone: 
0844 800 1110.

Nick Hern Books joins Drama Online
Performing arts publisher Nick Hern Books 
is to become the latest organisation to 
join Drama Online. Launched in March 
2013, Drama Online is a searchable 
online theatre resource which currently 
features 1,000 plays. It was created by 
Bloomsbury (and its various imprints A&C 
Black, Arden Shakespeare and Methuen 
Drama), working in partnership with 
organisations Faber & Faber and the V&A.

Nick Hern Books celebrated its 25th 
anniversary last year. During its quarter 
century it has published over 1,000 plays 
and theatre books in print. Nick Hern 

Book’s founder and namesake Nick Hern 
says of the new partnership: ‘From its 
very beginnings 25 years ago, Nick Hern 
Books has set out to publish the best 
new playwriting to reach the stage. Now 
the pick of our list of 1,000 titles will be 
available through Drama Online’.

Editorial director for Bloomsbury Drama 
Jenny Ridout says: ‘We are delighted to 
have the Nick Hern Books list join Drama 
Online. It will add a strong and significant 
body of playwriting talent to an already 
large and impressive collection’.

Matt Applewhite, managing director 

of Nick Hern Books, spoke of the digital 
advantages of the partnership: ‘Drama 
Online rises magnificently to the 
challenges and opportunities of the digital 
age, and we’re delighted to join forces with 
Bloomsbury and Faber and Faber in making 
the very best dramatic writing available 
online and on demand around the world’.

Content from Nick Hern Books will 
be available via Drama Online from 
January 2015.
www.dramaonlinelibrary.com; 
www.nickhernbooks.co.uk

The Lion King is set to stage its 
second relaxed performance

D
eym

os Photo/Shutterstock

TD5_SU1_06_News_Opinion.indd   7 24/03/2014   18:22:35

Drama and me

What is your occupation?
Composer and lyricist, and sometimes 
musical director. I write musicals and 
scores for plays. Over the last few 
years I have written for shows at the 
Donmar Warehouse, in the West End, 
on Broadway, at the Old Vic and at the 
National Theatre. In 2012 I became 
composer-in-residence at the Donmar.

Where did you study/train?
I studied at the Liverpool Institute for 
Performing Arts (LIPA) where I did a 
one-year diploma in Popular Music and 
Sound Technology followed by a three-
year degree in Performing Arts (Music). 
I hadn’t made it into the degree 
programme on my first attempt but 
was fortunate to score a place on the 
diploma programme which gave me 
the extra experience I needed when I 
reapplied and auditioned again.

What’s been the proudest moment of 
your career so far?
Hosting a concert of my work with a 
cast of West End stars at the Apollo 
Theatre in London’s West End. It was 

an evening of songs I had written 
for projects (some of which had 
never made the final cut) and was an 
unparalleled opportunity to show-off 
with an extensive band and a plethora 
of talented performers.

What did you think of the performing 
arts lessons you received at secondary 
school?
There was no drama department at my 
school. I really wish there had been. 
The music department was pretty 
strong though and we had some great 
teachers. The ethos of the school was 
very results-based and academic and 
I don’t think there was enough serious 
consideration given to the arts. I left 
school with fantastic qualifications 
but it was my own self-assurance that 
made a career in the arts possible.

What do you think about the state of 
secondary arts education today?
I don’t honestly have much direct 
experience of it since I left school. 
My hope is that it’s now more open 
and supportive to those students who 
have talents that are not measurable 
by an exam results table. My ‘career 
interview’ was a horrible experience 
where I was sneered at and belittled 
for having ‘notions’ of becoming a 
songwriter. While I understand that 
sometimes a reality check is in order, 
if someone is passionate about and 
capable of being in the field, what they 
need is support to find the avenues 
that might be open to them – not 
someone with poor knowledge of the 
industry talking down to them from a 
place of their own ignorance.

What was the last production you saw?
Les Liaisons Dangereuses on Broadway, 
for which I wrote the score – so I saw it 
many times!

Who has been your greatest inspiration?
Diane Warren wrote every song I 
grew up loving. It was a television 
documentary about her life that made 

me realise it was possible to have a 
career as songwriter. She seemed so 
determined to make a success of her 
craft that I think some of the bloody-
mindedness and passion rubbed off 
on me through the television set. It 
certainly sustained me through the 
many years of hard work and rejection 
that followed.

What’s next for you?
I have a couple of musicals in 
development with commercial 
producers but in the meantime I’m 
writing the score for Twelfth Night at 
the NT.

What would you say to a student 
considering a career in your field?
Doing it is much more helpful than 
reading or hypothesising about it. 
You’ll learn the most by diving into as 
many eclectic experiences as possible. 
I trained at LIPA but I learned my 
craft in draughty rehearsal rooms, 
backstage in seedy cabaret bars in 
Soho and jumping headfirst into every 
opportunity that came my way.

Michael Bruce’s book Writing Music 
for the Stage: A Practical Guide for 
Theatremakers is out now, £12.99 
paperback, published by Nick Hern 
Books.
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KS3/4
Introduction
Physicality is part and parcel of children’s play but as students get into KS3/4 
in drama terms it needs to be harnessed, shaped, developed and used to push 
boundaries. This scheme develops from the seven levels of tension identified 
by physical theatre practitioner Jacques Lecoq, going in different directions to 
provide physicality ideas for students to stop relying on words alone and some of 
the other pitfalls they often fall into when devising.

It is not a scheme of comedic routines and ideas, but comedy in physical 
theatre can be a good start with teenagers.

Learning objectives
By the end of this scheme students will have:

 f Developed physical communication skills
 f Undertaken collective problem solving
 f Collaborated with peers to create drama
 f Improved their own personal skills in devising, polishing and performing.

Scheme in summary
In this scheme, each session is designed to stand alone and introduce new ideas; 
however, some teachers may prefer to develop students in the same groups 
throughout or build on the same base/home situation to work out from in a 
different way each session.

Session 1: Words from silence
An introduction to some of Lecoq’s physical theatre ideas and exploring ways of 
devising from characters who are apathetic, supine, motiveless, catatonic.

Session 2: Almost horizontal
‘So laid back one is almost horizontal’ is a good character description for some 
people so it is explored in a specific developing situation.

Session 3: Sparse movement
The neutral person with no strong views, prejudices or directions is an interesting 
character to develop through physicality.

Session 4: Aware but not decisive
Some people are alert, aware, cautious, on their toes, but cannot always be 
decisive and assertive. This explores the idea comically or more menacingly.

Session 5: A response to everything
In suspense, coiled for action, expecting the worst – this session builds on 
character types who are expecting the crisis, horrifically or comically.

Session 6: Let the passion burn
Many people take on causes they believe passionately in; they act impetuously 
and with little thought – making for a dramatic outcome.

Session 7: Ultimate disaster
Petrified with fear – ‘The bomb is about to go off!’ This session presents major 
tragedy to be handled sensitively or as melodrama.

Resource ideas
Web:

 f YouTube, students demonstrating the seven levels: 
https://www.youtube.com/watch?v=5AdzFN8qNlo

 f Drama Resources - Lecoq’s 7 levels of tension: 
http://dramaresource.com/seven-levels-of-tension/

 f Jacques Lecoq international theatre school – ideas, videos and his pedagogy 
http://www.ecole-jacqueslecoq.com/en

David Porter is former Head of 
Performing Arts at Kirkley High School, 
Lowestoft, teacher and one-time 
children’s theatre performer. Freelance 
writer, blogger, editor he is a senior 
assessor for A level Performance Studies, 
IGSCE Drama moderator and GCSE 
Drama examiner.

Looking at physicality afresh
David Porter
KS3/4
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Resources
Some resources are suggested at the 
start of the scheme. Teachers will be 
able to select from them as appropriate 
for each lesson. YouTube has many 
videos of Lecoq and his inspired work.

Group profiles
Teachers will know the diverse profiles 
of their students and it is suggested that 
when groups are made they are selected 
by the teacher rather than students 
self-selecting; then different abilities, 
life experiences and cultures should be 
mixed as far as possible.

Stretching
Where a higher level student is working 
with others of lower or different 
abilities, it is a good way to stretch 
and challenge him or her. While most 
group work is just that, there are 
always opportunities for multi-roling, 
monologues and severe physical 
movement to develop individual 
students’ skills.

Outcomes
The plan each lesson is to prepare work 
in progress with the rest of the class 
and to give time for peer/self/teacher 
assessment. More polished work can be 
shared, depending on time available. It 
is recommended that even with Years 7-9, 
your GCSE Drama exam board criteria are 
used for assessment.

Teaching
The specific skills that need to be taught 
or revisited are made clear in each 
session as it goes along. This scheme is 
equally suitable for beginner classes or 
as refreshment for older students.

Project Wonderland

20    Teaching Drama · Spring term 2 · 2016/17 www.teaching-drama.co.uk www.teaching-drama.co.uk

“Have you guessed the riddle yet?” the Hatter 
said, turning to Alice again.

“No, I give it up,” Alice replied: “what’s the 
answer?”

“I haven’t the slightest idea,” said the Hatter.
“Nor I,” said the March Hare.
Alice sighed wearily. “I think you might 

do something better with the time,” she said, 
“than waste it in asking riddles that have no 
answers.”

For Alice, this exchange is typical 
of her baf� ing experience in 
Wonderland, but like so many of 

the word games and linguistic trickery in 
Lewis Carroll’s hugely in� uential book, it 
presents a delicious puzzle to readers of 
all ages.

Along with dozens of other puns, 
provocations and problems, the riddle 
of the raven and the writing desk was 
recently used as the stimulus for an 
education project created by the Lyceum 
Theatre in Edinburgh. Inspired by the 
theatre’s festive production of Anthony 
Neilson’s new adaptation, Project 
Wonderland is the latest instalment of 
the Creative Pathway Programme which, 

in the run up to Christmas 2016, reached 
more young people between the ages of 8 
and 18 across the city than ever before.

The success of the project is in part 
thanks to the emphasis of the Curriculum 
for Excellence, which prizes creativity 
and innovation as major criteria for 
standards of educational excellence.

Project Wonderland
For the past � ve years the Lyceum has 
been using its Christmas show as a 
springboard to engage young people 
with the work of their main house 
productions. Following on from the 
success of Project BFG in 2014, and 2015’s 
Project Narnia, which reached over 1,000 
pupils, this year’s programme has been 
their most ambitious to date.

Sharon May is head of creative learning 
at the Lyceum; ‘It started as a tiny project 
with Edinburgh council, and has now 
become like an octopus with many 
strands and arms and legs,’ she says.

Armed with a stash of ideas, games, 
and props, a team of artists from various 
disciplines visited a variety of school 
settings as well as delivering projects in 
community groups all inspired by the 
narrative and themes of the story. ‘This 

Riddle me this
The Royal Lyceum Theatre recently posed the 
infamous riddles of Alice in Wonderland as creative 
challenges to young people across Edinburgh. 
Freddie Machin finds out about the solutions they 
came up with

work goes to the core of what the Lyceum 
is about, engaging communities through 
theatre and theatrical experiences,’ 
says May.

The theatre’s team of artist-facilitators 
worked with 18 classes across nine 
primary schools in Edinburgh, delivering 
a student-led collaborative process, 
which culminated in a performance for 
families and fellow students at school. 
They also posted resident artists to 
two SEN schools for a 12-week sensory 
interrogation of the story, as well as 
taking over an entire secondary school. 
Webster Hailes Education Centre went 
completely off timetable for three days to 
create an immersive, creative response to 
the theme of Wonderland.

The sessions didn’t only visit schools; 
they also ran four sessions as part of 
CEDAR, a programme run by Scottish 
Women’s Aid working with Children 
Experiencing Domestic Abuse Recovery.

The educational context
While most sessions were run on a 
weekly basis, some schools chose to 
adapt their entire six-week timetable to 
the theme of Alice in Wonderland, taking 
the imaginative world as a starting 
point for any number of curriculum-
aligned tasks.

‘The project works alongside the 
Curriculum for Excellence, supporting 
the teachers with the delivery of the 
E’s and O’s across multiple curriculum 
areas,’ says May, meaning that teachers 
have the licence to interrogate familiar 
subjects from angles as diverse as cryptic 
caterpillar puzzles in maths, to potion 
making in science. The E’s and O’s that 
Sharon mentions are outlined in the 
current Curriculum for Excellence which 
has a strong emphasis on the expressive 
arts, stating: ‘The expressive arts play a 
central role in shaping our sense of our 
personal, social and cultural identity. 
Learning in the expressive arts also plays 
an important role in supporting children 
and young people to recognise and value 
the variety and vitality of culture locally, 
nationally and globally.’

In order to support self-evaluation 
in school, Education Scotland has 
also published the fourth edition of a 
document entitled How Good Is Our School? 
In the report, creativity is frequently 

‘An octopus with many strands’ – 
the Lyceum’s annual project has 

reached further than ever before
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You’ve probably seen at least one 
top West End show and marvelled 
over its technical execution – 

Les Misérables, in which the barricade 
glides on and off stage seamlessly, the 
surrounding chorus singing in passionate 
unity; Glinda’s glittering, floating bubble 
sliding above the set and cast of Wicked. 
And you want that for your school 
musical – the crescendo of energy and 
music, the spectacular costumes, the 
intricate props and pieces of set.

It’s always great to think on a similar 
scale when it comes to the school 
musical – to showcase not only your 
school’s theatrical and musical talent, but 
that of your tech-savvy students too. But 
before the stage lights are even pinpricks 
in your eyes, there are a multitude of 
things to consider – particularly if you 
plan on ‘going big’; this Toolkit looks to 

walk you through a few of those things to 
make the journey a little easier.

Licensing
If you’re looking to stage a version of 
something you’ve seen and read, the 
first thing you must do – before you 
even consider auditions or casting – is 
purchase a performance licence from 
the distributor or publisher. There are 
many licensing companies that have 
educational packages, but three of the 
largest are:

 f Josef Weinberger, which administers 
nearly 5,000 productions across 
the UK, Ireland, Scandinavia and 
parts of Europe every year – plus 
internationally, including on Broadway

 f Rodgers and Hammerstein, also an 
international licensing company, 
is a legacy of the famous late 

writers Richard Rodgers and Oscar 
Hammerstein II

 f Theatrical Rights Worldwide, 
which opened in 2006 in New York, 
largely representing Broadway and 
Off-Broadway shows.

While more often than not 
straightforward, purchasing the 
licence to a production can come with 
complications, so leave plenty of time – 
for example, if you’re planning to put on 
an end-of-year performance in the spring 
or summer terms, it’s best to sort out the 
licensing the summer before. This way, 
you can look to begin auditions during 
the autumn term.

The three companies mentioned 
own the rights to different productions. 
Billy Elliot the Musical, Aladdin, Alice in 
Wonderland and Singin’ in the Rain are, 
among many others, licensed by Josef 

Weinberger. Rodgers and Hammerstein 
own the rights to the likes of Cinderella, 
The Threepenny Opera and Wind in the 
Willows, while rights for productions 
such as The Addams Family, Jersey Boys 
and Memphis are managed by Theatrical 
Rights Worldwide.

Don’t forget: licensing is essential. You 
cannot put on a licensed production 
without prior permission; this could – 
and likely will – lead to a legal suit. ‘If a 
licence is not sought in the early stages, 
it can become complex and a worry,’ 
confirms Macauley.

Marketing
So you’ve chosen your musical or large-
scale production and bought the licence 
– what next? Well, marketing: not only do 
you need to send the message out to the 
local community and students’ relatives, 
but the school at large needs to know 
about it. How else will the top theatrical, 
musical and technical talent know when 
it’s time to audition or put in a query?

It’s worth keeping these methods in 
mind when it comes to getting the word 
out about your production:

 f Are there posters and adverts – not 
just around your school but in the 

 f Licence applications can be filled out 
online on the appropriate websites. If 
you aren’t sure which company 
licenses a particular production, a 
quick online search will bring them up

 f Licensing costs money, and some of 
the pricing is very particular – for 
example, Josef Weinberger licensing 
and resources for Aladdin JR, the 
pared-down version of Aladdin for 
students, are available for £420 – but 
only for schools performing on their 
own premises and over 50 miles away 
from London. Equally, licence costs for 
any of the shows managed by 
Theatrical Rights Worldwide vary 
widely depending on the size of the 
performance space and the type of 
show

 f The changes you can make to a 
production may be limited; as Ryan 
Macaulay from Josef Weinberger 
stresses: ‘There is a fine balance 
between making sure people do what 
they want and imposing draconian 
rules. But we also want to make sure 
writers and composers get due 
recompense, and that schools and 
other organisations perform what 
writers wanted in the first place, not 
some vague arrangement which has 
been completely rewritten.

Things to consider

Licence to think big
Rebecca Pizzey

Toolkit

There’s absolutely no reason you can’t 
think big when it comes to your next 

school production

36    Teaching Drama · Spring term 2 · 2016/17 www.teaching-drama.co.uk www.teaching-drama.co.uk

TDSP2-1617_036-037_Toolkit [SL APPROVED].indd   36 23/01/2017   17:08:03

Project Wonderland

www.teaching-drama.co.uk Teaching Drama · Spring term 2 · 2016/17    21www.teaching-drama.co.uk

in the run up to Christmas 2016, reached 
more young people between the ages of 8 
and 18 across the city than ever before.

The success of the project is in part 
thanks to the emphasis of the Curriculum 
for Excellence, which prizes creativity 
and innovation as major criteria for 
standards of educational excellence.

Project Wonderland
For the past � ve years the Lyceum has 
been using its Christmas show as a 
springboard to engage young people 
with the work of their main house 
productions. Following on from the 
success of Project BFG in 2014, and 2015’s 
Project Narnia, which reached over 1,000 
pupils, this year’s programme has been 
their most ambitious to date.

Sharon May is head of creative learning 
at the Lyceum; ‘It started as a tiny project 
with Edinburgh council, and has now 
become like an octopus with many 
strands and arms and legs,’ she says.

Armed with a stash of ideas, games, 
and props, a team of artists from various 
disciplines visited a variety of school 
settings as well as delivering projects in 
community groups all inspired by the 
narrative and themes of the story. ‘This 

work goes to the core of what the Lyceum 
is about, engaging communities through 
theatre and theatrical experiences,’ 
says May.

The theatre’s team of artist-facilitators 
worked with 18 classes across nine 
primary schools in Edinburgh, delivering 
a student-led collaborative process, 
which culminated in a performance for 
families and fellow students at school. 
They also posted resident artists to 
two SEN schools for a 12-week sensory 
interrogation of the story, as well as 
taking over an entire secondary school. 
Webster Hailes Education Centre went 
completely off timetable for three days to 
create an immersive, creative response to 
the theme of Wonderland.

The sessions didn’t only visit schools; 
they also ran four sessions as part of 
CEDAR, a programme run by Scottish 
Women’s Aid working with Children 
Experiencing Domestic Abuse Recovery.

The educational context
While most sessions were run on a 
weekly basis, some schools chose to 
adapt their entire six-week timetable to 
the theme of Alice in Wonderland, taking 
the imaginative world as a starting 
point for any number of curriculum-
aligned tasks.

‘The project works alongside the 
Curriculum for Excellence, supporting 
the teachers with the delivery of the 
E’s and O’s across multiple curriculum 
areas,’ says May, meaning that teachers 
have the licence to interrogate familiar 
subjects from angles as diverse as cryptic 
caterpillar puzzles in maths, to potion 
making in science. The E’s and O’s that 
Sharon mentions are outlined in the 
current Curriculum for Excellence which 
has a strong emphasis on the expressive 
arts, stating: ‘The expressive arts play a 
central role in shaping our sense of our 
personal, social and cultural identity. 
Learning in the expressive arts also plays 
an important role in supporting children 
and young people to recognise and value 
the variety and vitality of culture locally, 
nationally and globally.’

In order to support self-evaluation 
in school, Education Scotland has 
also published the fourth edition of a 
document entitled How Good Is Our School? 
In the report, creativity is frequently 

referred to alongside employability and 
enterprise, recognising the massive 
potential impact of projects like this one 
on young people’s futures.

It states that one of the features 
of ‘highly effective practice’ is that: 
‘Creativity is practically applied as 
a higher-order thinking skill.’ It also 
recognises that creativity has an impact 
on self-esteem, and requires that the 
curriculum help develop students who 
are ‘imaginative, open-minded, con� dent 
risk-takers, and appreciate issues from 
different perspectives.’

The context of education in Scotland is 
helping to engender a culture of creativity 
and innovation in schools, recognising 
the impact of work such as Project 
Wonderland, which is hugely encouraging 
for arts practitioners and teachers who 
can see the bene� t that immersive and 
focussed large-scale projects like this can 
have on young people. ‘With the arts there 
is no right or wrong, every young person 
can engage at whatever level,’ says May. 
‘Documents like How Good Is Our School? 
have given the arts credibility in learning.’

The impact
Duncan Saunders is a freelance facilitator 
and � lmmaker, and led one group 
through the secondary school takeover 
at Webster Hailes. Initially uninspired by 
what was on offer he witnessed his small 

group of � lmmakers grow in con� dence 
over the course of the three-day project. 
Soon they were strik ing out on their own 
to document the school’s creative process 
digitally, no longer reliant on their 
mentor’s guidance.

‘They really got to take ownership of 
what they wanted to do,’ says Saunders; 
‘from a nugget of an idea on day one, 
they had to ask "how is this going to 
come together?" and then execute that.’

For the duration of the project young 
people would not only be allocated a 
professional mentor such as Saunders, 
but also a production manager whom 
they would be responsible for checking in 
with on a regular basis.

One particular theme which resonated 
with the school as a whole was that of 
justice, inspired by the trial scene over 
which the Queen of Hearts presides. 
The resulting performance was a huge 
promenade production hinging on that 
idea, complete with life-size playing 
cards, an entire golf course, and various 
characters ending up in the stocks. In 
other sessions, parents were also invited 
to take part in the workshops with 
their children.

The feedback from these sessions 
consistently praises not only the 
enjoyment factor and wide variety of 
activities, but also the opportunity for 
parents to witness their own child’s 
con� dence growing within a group. 
Feedback from teachers has been equally 
positive, stating that embracing the 
project holistically and absorbing it into 
the regular timetable has meant it had a 
greater impact than stand-alone sessions 
might have had. 

With the arts there is no right or wrong, every 
young person can engage at whatever level

Sharon May: ‘With the arts 
there is no right or wrong, every 

young person can engage at 
whatever level’
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Toolkit

writers Richard Rodgers and Oscar 
Hammerstein II

 f Theatrical Rights Worldwide, 
which opened in 2006 in New York, 
largely representing Broadway and 
Off-Broadway shows.

While more often than not 
straightforward, purchasing the 
licence to a production can come with 
complications, so leave plenty of time – 
for example, if you’re planning to put on 
an end-of-year performance in the spring 
or summer terms, it’s best to sort out the 
licensing the summer before. This way, 
you can look to begin auditions during 
the autumn term.

The three companies mentioned 
own the rights to different productions. 
Billy Elliot the Musical, Aladdin, Alice in 
Wonderland and Singin’ in the Rain are, 
among many others, licensed by Josef 

Weinberger. Rodgers and Hammerstein 
own the rights to the likes of Cinderella, 
The Threepenny Opera and Wind in the 
Willows, while rights for productions 
such as The Addams Family, Jersey Boys 
and Memphis are managed by Theatrical 
Rights Worldwide.

Don’t forget: licensing is essential. You 
cannot put on a licensed production 
without prior permission; this could – 
and likely will – lead to a legal suit. ‘If a 
licence is not sought in the early stages, 
it can become complex and a worry,’ 
confirms Macauley.

Marketing
So you’ve chosen your musical or large-
scale production and bought the licence 
– what next? Well, marketing: not only do 
you need to send the message out to the 
local community and students’ relatives, 
but the school at large needs to know 
about it. How else will the top theatrical, 
musical and technical talent know when 
it’s time to audition or put in a query?

It’s worth keeping these methods in 
mind when it comes to getting the word 
out about your production:

 f Are there posters and adverts – not 
just around your school but in the 

local paper or around town?
 f Local radio stations love to hear 
about exciting developments in 
the community – many may even 
broadcast the news for free, or 
interview you as the director

 f If you’re worried about falling short 
of money – or even if you’re not – 
consider putting on a fundraising 
event that has the added bonus of 
getting the word out as well as putting 
pennies in the budget pot. How about 
offering tickets to the biggest donor, or 
doing a raffle?

 f Social media is probably your best 
bet for reaching beyond the physical 
boundaries of the school – those 
involved in the production can retweet 
details and share information on 
Facebook, thus drawing in further 
interest. It’s true that word of mouth 
is often the most effective form 
of marketing.

Production
As mentioned by Macauley of Josef 
Weinberger, it’s likely there will be 
limitations to how much freedom you 
have with licensed productions – but 

don’t let this stem your creativity. Many 
education packages will have been edited 
for school productions anyway, so see 
it as a chance to breathe new life into 
something you may have seen on stage 
yourself. Go into the production process 
with an open mind.

Following auditions and the initial 
marketing stages, rehearsals should take 
place. This is when you may realise where 
it’s possible to put your own spin on a 
production. Someone you auditioned for 
the part of Princess Jasmine in Aladdin 
may be as confident at dancing as 
singing and acting, so you might consider 
incorporating them into more sequences; 
similarly your Danny from Grease might 
come across with a more sensitive manner, 
giving the audience more reason to believe 
he’s a good match for Sandy. During read-
throughs and the initial blocking, read 
the script as much as you read the action 
unfolding in rehearsals. Your students are 
there to grapple with these characters and 
concepts as much as you, and as such they 
should be encouraged to suggest new and 
exciting takes.

Aside from the actors, the orchestra 
and backstage crew will need your time. 
Music is less open to interpretation than, 
say, the set design – but again this will 
depend on your licence. Be sure to set 
aside regular meetings with your crew.

The main thing is to remember that 
companies selling licences are there to 
help you; they don’t want you to mess up 
any more than you do yourself! Theatrical 
Rights Worldwide have a live chat on 
their website for anyone with questions 
or concerns, while both Rodgers and 
Hammerstein and Josef Weinberger have 
contact details, all available on their 
websites below.

 f Licence applications can be filled out 
online on the appropriate websites. If 
you aren’t sure which company 
licenses a particular production, a 
quick online search will bring them up

 f Licensing costs money, and some of 
the pricing is very particular – for 
example, Josef Weinberger licensing 
and resources for Aladdin JR, the 
pared-down version of Aladdin for 
students, are available for £420 – but 
only for schools performing on their 
own premises and over 50 miles away 
from London. Equally, licence costs for 
any of the shows managed by 
Theatrical Rights Worldwide vary 
widely depending on the size of the 
performance space and the type of 
show

 f The changes you can make to a 
production may be limited; as Ryan 
Macaulay from Josef Weinberger 
stresses: ‘There is a fine balance 
between making sure people do what 
they want and imposing draconian 
rules. But we also want to make sure 
writers and composers get due 
recompense, and that schools and 
other organisations perform what 
writers wanted in the first place, not 
some vague arrangement which has 
been completely rewritten.

Things to consider

With regard to leaflets, posters and the 
programmes, keep the company from 
which you purchased the licence in mind; 
some require you to feature a specific 
logo or image on everything you use to 
advertise the show, while others may 
not. Equally, remember that you have an 
entire school of potential talent around 
you; a particularly artistic student with 
a knack for Photoshop may be willing to 
put their skills to the test in designing the 
posters or programmes – and so you’re 
not advocating using their skills for free, 
if they’re not involved in the show in 
any other way, why not offer them and a 
friend tickets to the big event? 

Helpful hint

Licence to think big
Rebecca Pizzey

Toolkit
Josef Weinberger owns the rights 
to Aladdin and its educational 
counterpart, Aladdin JR

 f www.josef-weinberger.com
 f www.rhn.com
 f www.theatricalrights.com
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News

We Will Rock You to close after 12-year 
run in London

The Lion King presents autism friendly performance
Long-running West End musical The Lion King is to run its second 
autism friendly performance in London this May. Following a 
successful launch in London in April 2013, the Disney production 
has continued to work closely with The National Autistic Society 
to provide the best and most inclusive experience for those 
theatregoers on the autistic spectrum.

Mark Lever, chief executive of The National Autistic Society, 
said: ‘For people of any age with autism, getting out and about can 
be difficult. Under usual circumstances, a trip to the theatre would 
simply be impossible for some families. But training staff and 
making adjustments to the performance and theatre environment 
can make a huge difference. Following the success of last year’s 
performance, we’re delighted to continue our work with Disney so 
that more people affected by autism can access the entertainment 
opportunities that many of us take for granted’.

A series of modifications have been made to the whole theatre 
experience: an autism friendly website and booking system 
has been engineered specifically for this one performance. In 
preparation, The Lion King cast and front of house staff will be 
provided with training to understand the needs of those with 
autism. Tweaks will also be made to the production, with the 
minimising of jarring sounds and strobe lighting. And in case 
those in attendance feel the need to leave the auditorium during 
the show, professionals with specialist knowledge of autism will 
man quiet activity areas in the theatre’s foyer throughout the 
performance.

Thomas Schumacher, producer and president of Disney 
Theatrical Productions, said of the initiative: ‘We are so proud to 
now be presenting the second of our dedicated autism friendly 
performances in the West End, enabling new audiences to enjoy 
the thrill of musical theatre. We thank our creative staff whose 
hard work and dedication helps make it all possible’.

The autism friendly performance will take place at London’s 
Lyceum Theatre on 4 May at 1.30pm. Tickets are now on sale. For 
more information, visit www.lionkingautismfriendly.co.uk.

The Royal Shakespeare Company has just announced that 
Matilda The Musical will be staging a relaxed performance of the 
West End production on 15 June at the Cambridge Theatre. The 
theatre company has been working with The National Autistic 
Society in preparation for the performance. Executive director of 
the RSC Catherine Mallyon said: ‘We are delighted to be part of 

the growing number of theatres across the UK helping to make 
relaxed performances a standard feature of British theatre-going’.

All tickets for the performance will be priced at £20. Detailed 
event and transport information will be available from the 
dedicated relaxed performance section of the production’s website: 
www.matildathemusical.com. Tickets for the relaxed performance 
can be purchased at the Cambridge Theatre or by telephone: 
0844 800 1110.

Nick Hern Books joins Drama Online
Performing arts publisher Nick Hern Books 
is to become the latest organisation to 
join Drama Online. Launched in March 
2013, Drama Online is a searchable 
online theatre resource which currently 
features 1,000 plays. It was created by 
Bloomsbury (and its various imprints A&C 
Black, Arden Shakespeare and Methuen 
Drama), working in partnership with 
organisations Faber & Faber and the V&A.

Nick Hern Books celebrated its 25th 
anniversary last year. During its quarter 
century it has published over 1,000 plays 
and theatre books in print. Nick Hern 

Book’s founder and namesake Nick Hern 
says of the new partnership: ‘From its 
very beginnings 25 years ago, Nick Hern 
Books has set out to publish the best 
new playwriting to reach the stage. Now 
the pick of our list of 1,000 titles will be 
available through Drama Online’.

Editorial director for Bloomsbury Drama 
Jenny Ridout says: ‘We are delighted to 
have the Nick Hern Books list join Drama 
Online. It will add a strong and significant 
body of playwriting talent to an already 
large and impressive collection’.

Matt Applewhite, managing director 

of Nick Hern Books, spoke of the digital 
advantages of the partnership: ‘Drama 
Online rises magnificently to the 
challenges and opportunities of the digital 
age, and we’re delighted to join forces with 
Bloomsbury and Faber and Faber in making 
the very best dramatic writing available 
online and on demand around the world’.

Content from Nick Hern Books will 
be available via Drama Online from 
January 2015.
www.dramaonlinelibrary.com; 
www.nickhernbooks.co.uk

The Lion King is set to stage its 
second relaxed performance
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Got a student ID?Got a student ID?

If you’re a current student, intern or teacher 
you can get your own ETCnomad 512 software 
dongle for PC or Mac, plus a Gadget II to 
output DMX to your lighting rig, all for the 
affordable price of a Gadget II. Act now, and 
go out into the world with high-level control  
at your fingertips.
 
For more information, visit  
etcconnect.com/student-package/

Get your own lighting 
system at an exceptional 
student price!

etcconnect.com

DRAMA AT KENT
Teaching inspired by world-leading research

Combine studio-based and seminar-led learning
on one of our undergraduate or postgraduate
drama and theatre programmes.

Further information
01227 827272
admissions@kent.ac.uk
www.kent.ac.uk/drama
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Contact us today on +44 20 7333 1733  
or email george.slater-walker@rhinegold.co.uk

www.teaching-drama.co.uk

SIZES & PRICING
Print
Full Page – £1,400 (Covers – £1,550)
Trim size 210 × 276mm 
Bleed size 216 × 282mm
Half Page Vertical – £850
Trim size 88 × 252mm

Half Page Horizontal – £850
Trim size 182 × 123mm

Quarter Page – £500
Trim size 88 × 123mm

Recruitment advertising – £44 per col/cm

E-news banner large – £750
580px × 150px
E-news banner small – £550
280px × 200px
Additional media in digital editions –  
from £75

Audio from £75
Specs on request 
Video from £150
Specs on request

Image gallery from £45 per image
Banner (app, per month) – £250
Sizes and templates available on request
Splash page (app, per month) – £325
iPad 768px × 1024px /  
iPhone 320px × 480px
App sponsorship (banner + splash page,  
per month) – £500
Bespoke solus e-shot to the Rhinegold 
database – POA

Digital
How it works
Option 1: Header Banner, this appears across 
the top of the web page  
(Size: 728px x 90px)

Option 2: Premium MPU, this advertisement 
appears as the top advertisement below the 
image of the magazine but above the current 
issue information  
(Size: 300px x 300px)

Option 3: Standard MPU, this appears below 
the current issue information  
(Size: 300px x 300px)

Prices
Web Ad Size Price

Header Banner per Month £1,250

Premium MPU per Month £750

Standard MPU per Month £550



SCHEDULE 2017–18
Issue Copy deadline Publishing date Issue theme

Summer 2 2017 04/05/2017 19/05/2017 Media/International

Autumn 1 2017 08/08/2017 21/08/2017 Back Stage/Back to School

Autumn 2 2017 03/10/2017 16/10/2017 Student Careers and CPD

Spring 1 2018 30/11/2017 15/12/2017 Shakespeare/Wider Opportunities

Spring 2 2018 22/01/2018 05/02/2018 Musical Theatre

Summer 1 2018 06/03/2018 20/03/2018 Summer Schools/Festivals

IMPORTANT INFORMATION 
Print
Dimensions are shown as width × height in 
millimetres. 

Artwork should be at least 300dpi and measure,  
at least, the actual size to be printed.

All colour artwork must be supplied as CMYK PDFs.

All fonts should be embedded within the PDF.

Vital information should be positioned 15mm from  
all edges.

INSERTS: magazine inserts should be sent to the 
printer as specified on your insert booking sheet.  
The insert booking sheet must be completed in full 
and emailed as per the booking sheet instructions.

Digital
Artwork should be 72dpi and measure the actual size.

All artwork must be supplied as RGB.

Digital artwork formats acceptable: PDF, TIFF, JPG, 
EPS, designed to the correct size in pixels.

All formats
Advertisers are fully responsible for supplying 
advertising artwork as per the above specifications.

If you have booked Rhinegold to design your 
artwork, please supply all content a week before the 
briefed copy deadline.

For all production queries, please call us on +44 20 7333 1721 
or email production@rhinegold.co.uk

ADDITIONAL OPPORTUNITIES
Drama guides
Throughout the year, the TD editorial team produces three guides 
that are distributed with Teaching Drama magazine to our 
subscribers and available to download for free online. These 
handy guides are invaluable to our readers and their students. 
They are:

» Student Guide to Drama Education
» Teachers’ Guide to School Theatre
» Teachers’ Guide to Performing Arts Trips

Sponsorship
Advertisers have the opportunity to sponsor these guides, which includes a logo on the front cover, the 
opportunity to be involved in the production of the guide, and the chance to distribute the guide to your 
customers. 

Advertising
We offer full page, half page and quarter page advertising in these guides, as well as 
digital enhancement opportunities. Please contact us on +44 20 7333 1733 or email 
george.slater-walker@rhinegold.co.uk for more information.

www.teaching-drama.co.uk



RHINEGOLD MEDIA & EVENTS 
Rhinegold Media & Events Ltd is an 
associate company of Rhinegold 
Publishing Ltd, and specialises in live 
events and digital media.

Our events include Music Education Expo, now 
the UK’s largest conference and exhibition for 
music education, and Rhinegold LIVE, a free 
concert series at London’s Conway Hall which 
aims to bring exceptional classical music to all in 
a relaxed and informal environment.

WHAT RHINEGOLD MEDIA & 
EVENTS CAN OFFER YOU

»  Innovative sponsorship & branding 
opportunities

»  On-site advertising in programmes and 
showguides

»  Exhibition floor space with direct access  
to your target market

RHINEGOLD PUBLISHING
Teaching Drama is published by Rhinegold 
Publishing, a leading music and performing arts 
publisher that produces a range of magazines, 
directories, supplements, guides, handbooks and 
teaching materials. 

WHY WORK WITH RHINEGOLD 
PUBLISHING?
One of the leading UK publishers for music and 
the performing arts

A brand that has been built up over the past  
twenty years

Reach all parts of the music sector:
» Industry professionals 
» Competitions and venues
» Educators and students
» Enthusiasts and specialist interest groups
» Suppliers
» Multiple routes to market

WHAT RHINEGOLD PUBLISHING  
CAN OFFER YOU

» Print advertising 
» Digital advertising 
» Embedded video & audio links
» Online advertising 
» Recruitment
» Listings
» Product and website sponsorship
» Advertorials
» Bespoke email marketing
» Media partnering & promotion
» Co-marketing opportunities

CONTACT US TODAY TO FIND OUT  
HOW RHINEGOLD CAN HELP YOU
CALL US ON +44 20 7333 1733 OR  
EMAIL ADVERTISING@RHINEGOLD.CO.UK


