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ABOUT CLASSICAL MUSIC
Classical Music is the UK’s only insightful and entertaining current affairs magazine for the classical 
music industry and the only focused source of classical music industry news and opinion in print.

It enables our readers to:
» keep up to date with the latest news from the classical music industry
» gain insight into the backstage workings of the industry
» stay informed about what’s coming up in live performances across the UK and on TV and radio
» get inside the minds of leading artists, conductors and performers in our 

monthly in-depth features

Classical Music is accompanied by classicalmusicmagazine.org: 
our comprehensive news website. The website offers up-to-date 
news, and features, reviews and opinion from the magazine.
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WHY ADVERTISE WITH CLASSICAL 
MUSIC?
Not only does it enable you and your organisation to reach the key 
decision makers and budget holders, but it also gives you vital access 
to classical music lovers who regularly attend concerts and festivals and 
buy recordings.
Classical Music is an essential part of Rhinegold Publishing’s recruitment 
offering, with education establishments, ensembles of all kinds and arts 
organisations all enjoying the best response rate in the industry through our 
job pages in the magazine and online.
As well as our subscribers, Classical Music is distributed to members of several 
major music organisations through our digital partnership scheme. 

THE FACTS
Frequency: monthly
Readership: 25,000
Regular advertisers: LSO Live, World Federation of International Music Competitions, SJM 
Concerts, Corps of Army Music, Royal Marines Band Service, BBC Proms, BBC Philharmonic, 
Incorporated Society of Musicians, Black Cat Music, Institute of Musical Research, Guildhall School of 
Music and Drama
Geography: Classical Music magazine’s audience is mainly based in the UK,  
with 90% of print readers and 75% of digital readers in the UK

OCTOBER 2017   CLASSICALMUSICMAGAZINE.ORG   65

BBC RADIO 3 FOCUS OPERA TALKS

Over the last few decades, certain 
sectors of the media have 
repeatedly perpetuated the idea 

that opera is elitist. Stereotypes about 
expense, class and exclusivity not only 
misrepresent the diversity of contemporary 
opera-going but actively do harm to the 
cause of artistic accessibility. While opera 
is undoubtedly sometimes performed in 
glamorous contexts, this does not represent 
the full picture. Indeed, if we look back 

at the history of opera we can see that its 
social meanings have varied enormously 
in different places at different moments in 
time. Even in Britain – where there has been 
a long tradition of scepticism about opera 
as a rather strange foreign import – opera 
has not always been regarded as elitist. If we 
flash back by almost a century to the 1920s, 
we find that the term was never used, and 
that opera was more comfortably accepted as 
just another form of popular entertainment.

So who went to the opera in the 1920s? 
There was, of course, an ‘elite’ audience 
at Covent Garden – going to the opera 
remained a fixture in the aristocracy’s 
summer social season – but it was 
declining. The royals attended with less 
regularity, the theatre was struggling 
to attract the world’s best singers, and 
fashionable nightclubs and sporting  
events offered tempting alternative forms 
of entertainment. 

FOR THE PEOPLE
The 1920s were a heady time for opera in London: in the aftermath of the Great War, 
class barriers had broken down and the social and cultural mix of people engaged in 
the arts was at its most diverse. Cultural historian Dr Alexandra Wilson looks back 
to an era which saw the first stirrings of mass entertainment, when opera in Britain 
rubbed shoulders with jazz, music hall and film

►

  Flappers and friends: A snapshot of the heady mix of musical culture in the 1920s
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V&A EXHIBITION

Kasper Holten had a bumpy ride 
as an opera producer and an 
administrator during his time as 

director of opera at London’s Royal Opera 
House (he left to return to his native 
Denmark earlier this year). In fact, his most 
influential legacy may be less the result of 
any shows that he put on in Covent Garden 
than of the unique and ambitious exhibition 
of operatic history which has just opened at 
London’s Victoria and Albert Museum in 
South Kensington.

Opera: Passion, Power and Politics is the 
fruit of an approach Holten made to the 
then director of the V&A, Martin Roth, in 
the opera director’s first flush of idealistic 
engagement with London’s opera scene. It 
can seem that opera rarely escapes from its 
own largely self-constructed ghetto into the 
wider public domain, existing in a separate 
universe from the other arts – film, theatre, 

MAKING  
AN EXHIBITION
Opera: Passion, Power and Politics is the first attempt by a public museum to present 
opera in the context of a major, wide-ranging exhibition. Robert Thicknesse finds 
that the exhibits on display make a convincing case for opera as a continuing force in 
our cultural life 

  ‘Milano’, from a series of photographic prints 
entitled Fratelli d’Italia by Matthias Schaller, 
first exhibited at the Venice Biennale’s 
International Architecture Exhibition in 2008

  Eva Gonzalès, A Box at the Théâtre des Italiens 
(c1847), from the  Musée d’Orsay, Paris

►
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OPINION

What do Hamburg’s 
Elbphilharmonie, Manchester’s 
Lowry and Oslo’s Opera 

House all have in common? That’s right: all 
three are deemed fit to adorn postcards of 
their respective towns.  
     What a triumph for the performing arts 
in those cities that auditoria – alongside 
bridges and piazzas – have come to represent 
them visually. 

None of those buildings became so 
emblematic by accident. Nor did the opera 
houses of Sydney and Copenhagen, or the 
concert halls of Lucerne and Liepāja. All 
were positioned to make a statement  
about the importance of the arts in their 
respective metropolis. 

London has been rightfully positioning 
itself as the worldwide capital of art music, 
mainstream and fringe, for the last decade or 

more. A concert hall in a central location with 
the presence of a Tate Modern, a Royal Festival 
Hall or even a Palace Theatre would amplify 
and justify that position. Short of a miracle, a 
concert hall around the corner from Moorgate 
Station won’t. 

The chosen location for London’s new 
music centre is environmentally cluttered, 
surrounded by soulless monoliths, way 
too congested with traffic on weekdays 
(pedestrian and vehicular) and totally dead at 
weekends. If good contemporary architecture 
is about complementing the immediate urban 
environment and elegantly channelling 
natural light, the shortlisted firms have their 
work cut out. 

Don’t take my word for it. The Architect’s 
Journal recently warned firms off the project, 
claiming that the Corporation of London was 
‘focused on getting a bargain’ under restrictive 
circumstances and had cobbled together a 
limited brief riddled with ambiguities. 

Even with the likes of Renzo Piano and 
Snøhetta on board – the latter responsible 
for Oslo’s Opera House – it seems highly 
unlikely that the building will achieve 
iconic status given the environmental and 
procedural circumstances. 

I sincerely hope I am proved wrong, but 
the chances of London getting a building 
that shouts adequately loudly about the city’s 
extraordinary musical life are slim indeed.  

But let’s suppose, for a moment, that it does. 
An architecturally progressive new concert 
hall or opera house is the best possible tool for 
attracting new audiences to non-commercial 
music, as witness those projects in Hamburg 
and Oslo. 

But will audiences be attracted to this 
corner of the City – particularly weekend 
visitors? When I walked from Finsbury 
Circus to the site of the new concert hall 
one Sunday in June, I encountered the 
sum total of three other pedestrians. Even 
McDonalds was closed. 

   ‘Inaccessible’: The proposed location of 
the Centre for Music. (Below): Out of town 
winner, the Philharmonie de Paris©

 C
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The three biggest problems facing London’s 
new concert hall: location, location, location
ANDREW MELLOR
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BBC RADIO 3 FOCUS BACH WALK

Winter odyssey
In 1705, the 20-year-old Johann Sebastian Bach walked across northern Germany 
to meet his musical idol Dieterich Buxtehude. Author Horatio Clare retraces the 
composer’s footsteps for a special series of Slow Radio broadcasts during this year’s 
Radio 3 Bach Christmas season

CM1017_054-055_F_Guest Editor Back Walk KW DDP OK.indd   54 19/09/2017   10:20:37
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OPINION

That, ironically, is why the site has become 
available to the Corporation of London in the 
first place: its erstwhile occupants – another 
organisation dependent on getting creatively 
hungry punters through the door, the 
Museum of London – quit because the place 
was too inaccessible. 

Perhaps the biggest failure of imagination 
when it comes to the new hall (and there 
have been a few, not least from the current 
government) has been the decision to position 
it on a site vacated by another arts organisation 
that couldn’t stand the non-creative vibe of 
the place. 

Either way, in the time London has been 
discussing the new hall, Latvia has opened two 
impressive orchestra-sized concert halls and 
Paris has opened three. 

One of the latter, the Philharmonie de 
Paris, is a striking-enough piece of architecture 
to overcome its out-of-town status and, in 
fact, incubate its own mini cultural quarter. 
Another, the concert hall of Radio France, 

is slap-bang in the middle of the city, part of 
the broadcasting complex that pings out of 
the city’s landscape almost as much as Notre 
Dame and the Eiffel Tower. 

The third, La Seine Musicale, sits 
gregariously and splendidly on the river. Much 
like, in fact, the proposed riverside concept for 
the London concert hall that was blown out of 
the water. 

Why? It looked an awful lot like the 
Corporation of London wanted to keep the 
structure on its own turf. 

Fair enough: the project is only alive because 
of the Corporation’s willingness to stump 
up the cash. But for an organisation that has 
shown so much commitment to the arts over 
the last three-quarters of a century – vision, 
you might even say – it seems lamentable that 
the corporation has chosen not to look beyond 
its own nose. 

For the sake of all it has done for music and 
continues to do, it should be praying for that 
architectural miracle too.  CM

  A triumph for Hamburg: The Elbphilharmonie
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 The chances of 
London getting a 
building that shouts 
adequately loudly about 
the city’s extraordinary 
musical life are slim 
indeed 
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BBC RADIO 3 FOCUS BACH WALK

For a composer of such colossal stature, 
we know surprisingly little about Bach’s 
private life. Accounts of his early years 

are particularly sketchy, but one story that 
has filtered down provides some sense of the 
young man’s strong personality: in 1705-06 he 
walked from Arnstadt to Lübeck – a distance 
of more than 240 miles – to hear the playing of 
Buxtehude. ‘At that stage in his life [he] must 
have regarded his expedition as an adventure,’ 
says Horatio Clare, ‘following his own star 
across a swathe of northern Germany, over 
farmland, through mountains and forests, 
over the Elbe and all the way to Lübeck’.

This November, Clare and his BBC 
producer Lindsay Kemp will follow in Bach’s 
footsteps to record five programmes for Radio 
3’s ongoing Slow Radio initiative – broadcasts 
that allow listeners to take time out from 
today’s frenetic world. The idea of the Bach 
Walk itself follows the success of Clare’s 
four-hour Sound Walk along the English-
Welsh border to Hay-on-Wye in May 2017.  
Photos from that project show Clare as a lone 
figure in the landscape, a Romantic image 

perhaps inspired by Casper David Friedrich’s 
Wanderer, but the reality is somewhat 
different: ‘The sound engineer walks along 
behind me with two microphones that 
point left and right, plus a third microphone 
directed at my feet. I’m only hearing natural 
sound, but the two of us together create a 
composite sound-picture of our environment. 
They’ll be joined by Kemp to make a trio of 
travellers for the Bach Walk. 

Each of the five programmes will focus 
on a different section of Bach’s epic journey, 
combining environmental sounds, Clare’s 
musings and music chosen by the producer. 
‘Given that Bach did the walk at the age of 
20 before he had written most of the pieces 
we know, it will be impossible to choose 
music that’s historically accurate,’ says Kemp. 
Instead, his choices will be ‘inspired by the 
sounds that we encounter’. 

Bach’s exact route is also unknown, so the 
team will be navigating by intuition as much 

as by maps or GPS. ‘It’s tremendous fun to 
reconstruct Bach’s journey, taking into account 
the weather conditions he would have faced, the 
geography of the countryside and the location 
of the towns,’ says Clare. ‘If Bach was travelling 
in the winter he’d have gone in as straight a line 
as possible, staying in inns along the way. Most 
villages are laid out a day’s walk apart – that’s 
how the landscape was shaped by our ancestors. 
Overall, it’s a great way of chasing ghosts and 
trying to find where they’ve been!’ 

Inspiration for Clare’s spoken narrative 
comes from what he describes as ‘the better 
biographies of Bach’, all recommended to him 
by Kemp: John Eliot Gardiner’s Music in the 
Castle of Heaven, Christoph Wolff ’s Johann 
Sebastian Bach: The Learned Musician, 
Malcolm Boyd’s J S Bach and Peter Williams’ 
Bach: A Musical Biography. According to 
Kemp, these are books ‘that go beyond what 
we know and speculate on matters behind the 
mere facts of Bach’s life’.

Clare’s interest in the project has a strong 
personal angle too: ‘At university I hit what 
would later be wrongly diagnosed as bipolar 

depression. My father gave me a recording of 
Bach’s cello suites, which got me through my 
Shakespeare paper. It’s sublime art, isn’t it? 
Both Bach and Shakespeare make a mortal 
advance for sensibility and humanity, and 
will presumably last as long as we do.’ Claire 
is particularly attracted by the fact that Bach 
undertook his journey at such a young age: ‘He 
didn’t really tell anyone, he just set off. It really 
was the first thing he’d set up for himself.’ 

The five Bach Walk programmes will be 
broadcast in late December and promise a 
gentle feast for the ears and mind. ‘The result, 
I’m sure, will be unique,’ says Kemp. ‘It’s a 
chance to ponder at a slow pace in the middle 
of Germany – as well as being a great radio 
programme, of course!’  CM

Owen Mortimer

Horatio Clare is an author and former producer 
of BBC Radio 3’s Night Waves and The Verb. His 
latest book Icebreaker: A Journey to the Far North 
will be published by Penguin Books on  
9 November 2017.  
www.horatioclare.co.uk

 It’s a great way of chasing ghosts and trying to 
find where they’ve been 

   Wanderer fantasy: Horatio Clare on his 
Sound Walk to Hay-on-Wye
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Welcome to the John Kerr Award for English Song

This exciting and unique competition for singers combines the rich variety of the English 
song genre with the historical keyboard instruments of the Finchcocks Collection. This 
international competition is presided over by a panel of distinguished judges including Ian 
Partridge CBE, Julie Kennard and Dr. Geoffrey Govier and offers substantial prize money 
to a number of competitors.

The aim of the John Kerr Award is to promote English song in the United Kingdom and 
other countries. In recent years, interest in English song has grown considerably after a 
long period of neglect; the success of the first competition in 2006 highlighted the great 
interest in this field.

The next competition will be held on Sunday 26th October 2014 at Finchcocks Musical 
Museum, Goudhurst, Kent. The following prizes will be awarded.

First Prize - £1,600 plus a £400 recital

Second Prize - £1,000

The Smallfield Place Audience Prize - £500

The Raymond Brown Accompanist Prize - £500

The Charles Dibdin Song Prize - £200

For further information and entry to the competition please go to the website : 
www.johnkerraward.org.uk 

You can access our Facebook page via the website to see the latest news and updates. 
The Competition Administrator Maureen Lyle can be contacted via the following address :

Clifton Coach House,
Camden Park
Tunbridge Wells
Kent TN2 5AA

The closing date for entry is 31st July 2014
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not many musicians can claim 
martha argerich as a mentor, nor 
gustavo Dudamel as one of their 
regular musical collaborators. 

Venezuelan-born pianist sergio Tiempo can, 
and indeed so much in the interpretive line 
of argerich is he that Gramophone earlier 
this year declared him to be perhaps, ‘the 
most dazzling and spontaneous pianist of 
his generation … every bar sparks with a 
fearless, vivid and audacious life’. He sells 
out concerts, has YouTube videos that have 
sailed past 670,000 page views, and has 
played with other major figures such as 
abbado, eschenbach and chung. Yet, for 
all this, one of his most important musical 
experiences came as an awkward teenager, 
when a girlfriend asked him to dance. and as 
he launches a dazzling new tango album, he 
tells James inverne, it’s still with him today

sT: in Venezuela, you listen to salsa and 
merengue all day long, on the radio, 
whenever you go out it’s playing somewhere, 
it’s a big part of the day-to-day culture. You 
almost feel embarrassed if you can’t dance 
a bit! actually when i was much younger 
and had my first girlfriend, this is when I 
was rebecca Ward murphy <rebecca.
Wardmurphy@rhinegold.co.uk>know how to 
dance. so she was the one who taught me 
to dance salsa and merengue. and it was 
exhilarating! Because it was fun, yes, but 
also I felt I was finally going back to my roots 
somehow.

Q. jI: Does that awareness of those 
dances spill into your piano playing, even 
when you’re not playing Latin music?
sT: it does spill over, subconsciously. The 
rhythmic intuition that one has is mostly 
influenced by the way you move. And this is 
certainly linked to dancing. i’ve always been 
amazed at how many classical musicians 
just can’t dance! But even those who can’t 
dance are very drawn to it in some way or 
another. There’s an inevitable link to the 
body.

Q. jI: You mean while you’re playing, you 
feel it in your body? Physically?
ST: Definitely. There are several forms of 
pleasure that you have when playing. one 
of them is the physical aspect. There are 
pieces that are physically pleasurable to 
play because they feel right in your body. of 
course the big difference with this and dance 
is that we’re sitting down as pianists. But 
it is, still, a different form of dance. Playing 
the rachmaninov third piano concerto is 
intensely pleasurable physically, for example. 
although his second concerto is much less 
so. i don’t know why. The third just falls 
more comfortably into place. The way i’m 
physically built, it makes a better marriage 
somehow.

Q. jI: How far can we push this dancing 
link to music?
sT: it depends. When you play pieces that 
use dance forms which people are actually 
still dancing nowadays, you are obviously 
influenced by what you have seen and heard.

and yet in Piazzolla, for one, we have a 
composer who went beyond the traditional 
dance kind of tango, so the dance in it is 
already sublimated. it’s like in ravel’s La 
valse. of course it’s based on a waltz, but 
there’s nothing particularly dance-like about 
it. so you never lose the link to dance and 
probably the rhythmic framework is always 
there, but the way in which it’s danced  – the 
musical language itself – keeps evolving.

Q. jI: On your latest CD you and your sister, 
the pianist Karin Lechner, play – and act, as 
you dramatically interact with each other, 
slamming your hands down on each other’s 
piano strings, she storms out at one point 
– a new tango work, the titular Tango 
Rhapsody. Is it dance, music, drama or all 
three?
sT: Federico Jusid wrote Tango Rhapsody 
to go beyond what we know of tango in 
the most popular sense, to make it a real 
dramatic interpretation. of course, he keeps 
the link with pop culture, but the thing with 

pop culture in general is that the strength 
of symbols within it has to do with your 
own experience of life. Which is why it’s so 
interesting when you see the very different 
ways people interpret the idea of tango in 
different parts of the world. For a Dane, the 
tango may be passion and sensuality and fire, 
whereas for an argentinian it will be anger and 
betrayal and almost misogyny. it’s different in 
every place, and this work delves into many of 
those associations.

Q. jI: So context is vital? 
sT: The real content of the music is purely 
emotional. so every performer and the 
circumstances of every performance will 
influence it, but when you play, you are your 
own world. There is no context anymore. it 
doesn’t matter where, though it can matter 

sponsored feature www.inverneprice.com 

Sergio Tiempo
Argerich’s heir on learning to dance…at the piano

The critics say… ‘a pianist of electrifying 
brilliance’ The Sunday Times (2012)
‘it is no exaggeration to say that he may 
well be the most dazzling and spontaneous 
pianist of his generation. at every point he 
turns the heat up to near boiling point…his 
octave technique is superhuman…every bar 
sparks with a fearless, vivid and audacious 
life …a record in a thousand’’ Gramophone, 
(2012)
Has played with…  gustavo Dudamel, 
claudio abbado, michael Tilson Thomas, 
charles Dutoit, christoph eschenbach etc.
The recording to have… Tchaikovsky First 
Piano concerto, liszt Totentantz (avanti 
classics)
upcoming highlights… lugano Festival, 
return to la Philharmonic with Dudamel, 
china tour, return to london international 
Piano series
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ADDITIONAL OPPORTUNITIES
Supplements
Throughout the year, the CM editorial 
team produce a range of supplements 
that are distributed to subscribers as 
part of their subscription, and are 
available for non-subscribers to buy 
from the Rhinegold Online Shop. 

» Strings × 3
» Scholarships
» Choral
» Competitions
» Summer Schools
» Festivals

We also publish a number of bound-in 
supplements, including Brass & Wind 
and Conservatoires & Education. 
Call us on +44 20 7333 1733 for 
more information. 

Sponsorship
Advertisers have the opportunity to sponsor these 
supplements, which includes a logo on the front cover, 
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supplement, and the chance to distribute the finished 
product to your customers. 

Advertising
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Subscribers to Classical Music also 
receive four copies of Early Music 
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March 2018 15/02/2018 26/02/2018 Education
April 2018 20/03/2018 02/04/2018 Festivals/Artist Managers
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RHINEGOLD MEDIA & EVENTS 
Rhinegold Media & Events Ltd is an 
associate company of Rhinegold 
Publishing Ltd, and specialises in live 
events and digital media.

Our events include Music Education Expo, now 
the UK’s largest conference and exhibition for 
music education, and Rhinegold LIVE, a free 
concert series at London’s Conway Hall which 
aims to bring exceptional classical music to all 
in a relaxed and informal environment.

WHAT RHINEGOLD MEDIA & 
EVENTS CAN OFFER YOU

»  Innovative sponsorship & branding 
opportunities

»  On-site advertising in programmes and 
showguides

»  Exhibition floor space with direct access  
to your target market

RHINEGOLD PUBLISHING
Classical Music is published by Rhinegold 
Publishing, a leading music and performing arts 
publisher that produces a range of magazines, 
directories, supplements, guides, handbooks 
and teaching materials. 

WHY WORK WITH RHINEGOLD 
PUBLISHING?
One of the leading UK publishers for music and 
the performing arts

A brand that has been built up over the past  
twenty years

Reach all parts of the music sector:
» Industry professionals 
» Competitions and venues
» Educators and students
» Enthusiasts and specialist interest groups
» Suppliers
» Multiple routes to market

WHAT RHINEGOLD PUBLISHING  
CAN OFFER YOU

» Print advertising 
» Digital advertising 
» Embedded video & audio links
» Online advertising 
» Recruitment
» Listings
» Product and website sponsorship
» Advertorials
» Bespoke email marketing
» Media partnering & promotion
» Co-marketing opportunities

CONTACT US TODAY TO FIND OUT  
HOW RHINEGOLD CAN HELP YOU
CALL US ON +44 20 7333 1733 OR  
EMAIL ADVERTISING@RHINEGOLD.CO.UK


